ELECTORAL Party Expenses Return for the

COMMISSION

TE KAITIAKI TAKE KOWHIRI 2020 General Election

DECLARATION

1.

Party name:

New Conservative

Party secretary name:

Kevin Stitt

ELECTION EXPENSES LIMIT FOR THE PARTY

:)L:T::;z:tjlectorate candidates 7 Nsuzn;’k;z)x $2,030,400
Expenditure limit (inc GST) Total $3,229,400
TOTAL PARTY ELECTION EXPENSES

Part A: Party advertisements promoted solely by party $179,163.22

Part B: Party advertisements shared with candidates

. $130,559.21
or other parties

Part C: Authorised party advertisements promoted by

third parties 20.00

Total (A+B + C) $309,722.43

PARTY BROADCASTING ALLOCATION

TOTAL ALLOCATION TO THE PARTY: $64,609

Write 'NIL' if the party did not receive a broadcasting
allocation under the Broadcasting Act

TOTAL PARTY ALLOCATION EXPENSES

Part D: Party only allocation expenses $61,159.00

Part E: Party and candidate shared allocation expenses $3,450.00

Part F: Candidate only allocation expenses $0.00
Total(D+E+F) $64,609.00

| declare that to the best of my knowledge this return, filed pursuant to sections 2061 and 206IA of the
Electoral Act 1993, is an accurate record of the party’s election expenses and the party’s allocation expenses
for the 2020 general election, and any allocation received has only been used for purposes permitted under
section 80A of the Broadcasting Act 1989.

A ( A [ 22 Mar 2021 ]

Charlty

AUDIT

COMPLETING THE RETURN

You can complete the return electronically or
by hand. If you complete the form
electronically each part will be automatically
added up for you, as well as the totals on this
page of the return.

For information on types of electronic
signatures that the Commission accepts,
please see the How to Complete Your Party
Return Form instruction sheet.

CHECKLIST

Steps 1, 2 and 4 completed on
this page

Parts A to C (step 3) completed
Parts D to F (step 5) completed
if party received a broadcasting

allocation

Party secretary signed and
dated the return

All relevant supporting
documentation supplied

to auditor

Auditor stamped or initialled a

copy of the return to keep for
own records

Auditor’s report enclosed

Representation letter enclosed,
if used

FILING THE RETUIRN

The return must be received by the Electoral
Commission by 5pm, 17 March 2021 (within
90 working days of election day). A party
secretary who fails to comply with these
requirements commits an offence and may be
referred to the Police.

The return can be filed:

® by post to PO Box 3220, Wellington
6140

e delivered to Level 4, 34-42 Manners
Street, Wellington

¢ by email to: enquiries@elections.govt.nz

Reminder: the returns are open to public
inspection and will be published on
www.elections.nz.

Further information on party expenses is
available in the Party Secretary Handbook —



PART A: PARTY ADVERTISEMENTS SOLELY PROMOTING THE PARTY

In this part you should record all election expenses incurred in relation to party more referendum options, the full cost counts as a party election expense and a
advertisements published, or that confinued to be published, during the regulated referendum expense. You only need to complete a referendum return if your pari
period for the general election (18 August to 16 October 2020) solely promoting spends over $100,000 on referendum advertising in respect of either referendun
the party. during the regulated period.
For advertisements published both before and during the regulated period you Election expenses include:
should apporfion the costs so that only a fair proportion of the expenses are « the costs incurred in the preparation, design, composition, printing, postage ¢

attributed fo being incurred during the regulated period. Only record the amount publication of the advertisement, and

attributable to the regulated period in the return. . )
« the reasonable market value of any material used or applied fowards the

Disclose the total amount incurred on election advertisements published during advertisement provided to the party for free or below reasonable market valu
the regulated period even if payment for the advertising was made outside of the

) Further guidance is available in the Party Secretary Handbook — General Elect
regulated period.

and Referendums 2020.
Election and referendum expenses can’t be apportioned. If you published

advertising during the regulated period that promoted the party and one or

WRITE ‘NIL’ IF YOU HAVE NO EXPENSES TO DECLARE HERE:

TOTAL FOR PART A $179,163.22
Provide details of the type ofI Z::/r;::::;a:::me of advertiser or supplier, V?il::GS::;O
volume, duration and size as appropriate

Northland (First Candidate resigned after delivery of Party/Candidate Flier) 18693, Printing by Reach Media 16/8 $858.00
Rural Delivery of above Party/Resigned Candidate's fliers, Reach Media 16/8 $2,243.16
Printing of 301,062 Party Only DLE trifold fliers (no candidates in electorates at the time and for general use) 16/8 $12,254.98
Rural Delivery of 80,690 of above Party Only fliers in electorates with no candidates at the time, 16/8 - 16/10, Reat $8,178.16
Party Billboards #2 design, 2400X1200, 1655 of, ABC Original Print, @ $35ea 13/7 - 16 Oct $57,925.00
Party Billboards #2 Design, 1200X800, 688 of, ABC Original Print, @ $15 ea 13/7 - 16 Oct $10,329.00
Party Billboards #1 Design, 2400X1200, 751 of, ABC Original Print @ $35 ea 20/5 - 16/10 (40% Of $26,285) $10,514.00
Party Billboards #1 Design, 1200X800, 72 of, ABC Original Print, @ $15 ea 20/5 - 16 Oct (40% of $1080) $432.00
Pull Up Banners Reskin, 6 @ 1200mm wide x 2260mm & 4 @ 850 mm x 2260mm, ABC Original Print, 18/6 - 16/10 $496.80
Pull Up Banners, 3 @ 850 mm x 2260mm, Sign It, 28/2 - 16/10, (25% of $955.65) $238.91
Flags X 3, medium, Complete Digital, 27/2 - 16/10 (25% of $853.30) $213.33
Public Meeting Billboards Christchurch, Complete Digital, 2400X1200, 30 of, 1 flag. 5 overlays 7/9 $1,698.55
Trailer Sign, 5000X2500, Complete Digital, 2 Skins, 16/6 - 16/10, (50% of $706.10) $353.05
Public Meeting inserts included in flier delivery, Canterbury region, 54,567 of, Microfilm, 13/8 $2,050.45
Design of round stickers for Rosettes, Complete Digital, 16/6 - 16/10 $80.50
Production of 100 rosettes, Ribbons and Rosettes, 22/6 - 16/10 $632.50
NZME Northland, Party Newspaper ad, 20/8 Char*?ty $717.20
NZME Northkand, Party Newspaper ad, 8 Oct W $663.49
Stuff Ltd, Public Meeting Ads Northland/Whangarei, 27/8 $370.66
Globox, Digital Billboard, Public Meeting Ad, Aug/Sept Hamilton $2,242.50
Waikato Times, Public meeting Ad, 11/8 $426.66
Dan Scott, Photo Shoot, Production $400.00
Denise Anglesey, reimburse for Streamyard Software, Video Production for social media $364.96
Dan Scott, Photo Shoot, Publicity photos $300.00
Original Print, Public Meeting Signs, 3 of, 2400X1200, paid direct $115.00
Tauranga City Council, Payment for Road Sign Site, 4/9 $91.80
Copy World, Napier, Copying Meeting Fliers, Public Meeting, 16/9 $97.75
Raglan Ink, Copying of Public Meeting Fliers, 20/8 $198.95
Sangold, Double Sided DL card, Flier #3, colour print, 345,000 printed and some delivered commercially, 1/10 $19,596.91
Global HQ, Farmers Weekly Party Ads, 1/4 and 1/2 page, 5/20 & 12/10 $9,279.35
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Item description
Provide details of the type of advertisement, name of advertiser or supplier,
volume, duration and size as appropriate

Global HQ, Farmers Weekly Party Ad, 1/4 page, 31/8

Global HQ, Farmers Weekly Party Ad, 1/4 page, 28/9

Mello, Party Website Rebuild, 15/9

Chinese Herald and We Chat, Party Campaign, 18/8 - 16/10

Promote It, Party Tote Bags and Balloons, merchandise and give aways
Pull Up Banners, 5 @ 850 mm x 2260mm, ABC Original Print, 23/7 - 16/10,
Pull Up Banners Reskin, 2 @ 850 mm x 2260mm, ABC Original Print, 13/7 - 16/10
Promo Pens, Give Aways, Reimburse K Stitt, 1000, 10/7 - 16/10

Bell Creative, Video Production, 15/9

Mello, Party Website Upgrade, 15/9

Indian News, Web Banner Ad, 3/10

Photo Shoot, Advertising production, 1/10

Sangold, Public Meeting Fliers for Manurewa, 1800

Facebook Advertising/Boosting, 18/8 - 9/9, not in Broadcasting Allowance
SwitchBoard Live, Software for Social media advertising

facebook Advertising/Boosting, 9/9 - 12/9, not in Broadcasting Allowance
Streamyard, software for Social Media advertising, 4/10

Bell Creative, Video Production, 18/8

Canterbury Farming, 18X3 Run of Paper Advert, 31/8

Canterbury Farming, 18X3 Run of Paper Advert, 29/9

Complete Digital, 3 Pull Up Banners, 4 of 2400X1200 Billboards, 7/9

GO Media, Digital Billboards, Nelson Airport Terminal, Mt Eden and Hamilton, Random during Reg Period.

Print Oamaru Telegram Ads, 18/8, 6/10, 1/4 pg Ads
Reach Media Delivery of #3 Fliers Invercargill/Southland 3/10
Reach Media Delivery of #3 Fliers Wigram 3/10

. &
Charity

AUDITY
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Value $0.00
(inc GST)

$3,542.00
$3,570.75
$4,600.00
$4,600.00
$1,727.30
$675.05
$203.55
$527.80
$275.00
$253.00
$230.00
$200.00
$195.64
$341.57
$149.14
$150.65
$32.73
$1,200.00
$638.25
$638.25
$646.30
$2,100.00
$227.40
$6,643.41
$2,431.81



PART B: PARTY ADVERTISEMENTS SHARED WITH CANDIDATES OR OTHER PARTIES

In this part you should record all election expenses incurred in relation to election
advertisements published, or that continued to be published, during the regulated
period for the general election (18 August to 16 October 2020) promoting the party
and one or more candidates or parties.

Apportionment is permitted between the party and a candidate(s) or other party(ies).
Where an expense item has been apportioned between the party and candidate(s)
or party(ies), record the total cost of the advertisement and the share apportioned

to the party based on coverage. You should ensure there is a consistent description
and approach to apportionment in each return of election expenses. Record the
name of the candidate(s) or other party(ies) featured in the advertising in the item
description.

Election and referendum expenses can't be apportioned. If you published advertising
during the regulated period that promoted the party, one or more candidates and
one or more referendum options, the total cost of the advertisement must also

be counted separately as a referendum expense. You only need to complete a
referendum return if your party spends over $100,000 on referendum advertising

in respect of either referendum during the regulated period.

WRITE ‘NIL’ IF

Charfty

Item description
Provide details of the type of advertisement, name of advertiser or supplier, volume,
duration and size as appropriate as well as name of candidate(s) and any other party
featured in the advertising

Banks Peninsula Caleb Honiss Party/Candidate fliers, 24329, Reach Medi:
Rural Delivery of 4361 of Party/Candidate Banks Peninsula fliers, Reach V.
Giggle TV ads, Party/Candidate Caleb Honiss

Stuff News Ltd, Full page Ad 14/10, Party/8 Candidate, Banks Pen, Chch
East, Chch Central, Wigram, llam, Selwyn, Waimakariri, llam

Party/5 Candidates Sign in Ilam and Chch East. Selwyn, Chch East, Banks
Pen, Waimakariri, llam

Bay of Plenty, Margaret Colmore, Party/Candidate Fliers, 19886, Reach M
Rural Delivery of 2886 of Party/BOP Candidate fliers, Reach Media
Party/BOP Candidate Blllboards, 1200X800, 5 of, ABC Original Print
Party/BOP Candidate Billboards 2400X1200, 5 of, ABC Original Print
Botany, Dieuwe de Boer, Party/Candidate Fliers, 10,000 Reach media

Party/Botany Candidate Billboards,2400X1200, 5 of, ABC Original Print
Christchurch Central, Benjamin Price, Party/Candidate Fliers, 20,000
Rreach Media

Party/Chch Central Candidate Billboards, 2400X1200, 7 of, ABC Original P
Christchurch East, Helen Houghton Party/Candidate Flier, 30,000, Reach
Media

Party/Chch East Candidate Bilboards, 1200X800 20 of ABC Original Print
Party/Chch East Candidate Bilboards, 2400X1200 20 of, ABC Original Prin
Coromandel Michael Egelton, Party/Candidate Fliers, 27195, Reach Medi:
Rural Delivery of Party/Coromandel Candidate Fliers, Reach Media

Party/Coromandel Candidate Billboards, 1200X800, 3 of, ABC Original Prii
Advert: (election supplement) Waikato News, NZ Herald. [9 October
2020] Featuring: New Conservative Party + Julie Manders + Lee Smith +
Caleb Ansell + Jan-Marie Quinn + Josh Morgan + Michael Egleton + Rudi
du Plooy

East Coast Candidate Helena Nickerson Party/Candidate Fliers, 20936 of,
Rural delivery of 9069 Party/East Coast Candidate fliers, Reach Media

Hamilton East Julie Manders Party/Candidate Fliers, 25000, Reach Media

For advertisements published both before and during the regulated period you
should apportion the costs so that only a fair proportion of the expenses are
attributed to being incurred during the regulated period. Only record the amount
attributable to the regulated period in the return.

Disclose the tofal amount incurred on election advertisements published during
the regulated period even if payment for the advertising was made outside of the
regulated period.

Election expenses include:

- the costs incurred in the preparation, design, composition, printing, postage ar
publication of the advertisement, and

- the reasonable market value of any material used or applied towards the
advertisement provided to the party for free or below reasonable market value

Further guidance is available in the Party Secretary Handbook — General Electi
and Referendums 2020.

YOU HAVE NO EXPENSES TO DECLARE HERE:
TOTAL FOR PART B $130,559.21

Total cost (inc GST) "
0,
(]

Including preparation, ’ Value $0.00
d.es.ign, comPo§ition, apportioned as (inc GST)
printing, publishing and party expense
postage
$1,116.00 90% $1,004.40
$596.00 90% $536.40
$885.50 50% $442.75
$2,295.22
$3,278.88 70%

195.00
$390.00 50% $
$912.00 90% $820.80
$453.00 90% $407.70

$75.00 50% $37.50
$175.00 50% $87.50
$459.00 90% $413.10
$175.00 50% $87.50

826.20
$918.00 90% $
$245.00 50% $122.50

1,239.30
$1,377.00 90% $
$300.00 50% $150.00
$700.00 50% $350.00
$1,880.00 90% $1,692.00
$1,915.00 90% $1,723.50
$45.00 50% $22.50
$314.67
$629.34 50%
$961.00 90% $864.90
1,266.30
$1,407.00 90% $
1,431.90
$1,591.00 90% $
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Total cost (inc GST)

Item description %

X . X X . Including preparation, : Value $0.00
Provn'ie detalls. of the type of advertisement, name of ad\./ert|ser or supplier, volume, design, composition, apportioned as .
duration and size as appropriate as well as name of candidate(s) and any other party . L (inc GST)
. . printing, publishing and party expense
featured in the advertising
postage

Party/Hamilton East Candidate Billboards, 1200X800, 15 of ABC Original
Print $225.00 50% $112.50
Original Print $525.00 50% $262.50
Party/Ham East /Ham West Flier Inserts, 1000, $270.00 50% $135.00
Hutt South Roger Earp Party/Candidate Fliers, 25000, Reach Media $1,147.00 90% $1,052.30
Party/Hutt South Candidate Billboards, 1200X800, 6 of, ABC Original $45.00
Print R $90.00 50% ’
Print Charlty $875.00 50% $437.50
llam Simon Walmisley, Party/Candidate Fliers, 20,000, Reach Media $918.00 90% $826.20
Party/llam Candidate Billboards 2400X1200, 7 of, ABC Original Print $245.00 50% $122.50
Party/llam Candidate Giggle TV advertising $801.09 50% $400.55
Invercargill Josh Honiss, Party/Candidate Fliers 26191, Reach Media $1,202.00 90% $1,081.80
Rural Delvery of Party/Invercargill Candidate Fliers, 10850 of, Reach $1.333.80
Media $1,482.00 90% ' '
Party/Invercargill Candidate Billboards, 1200X800, 4 of, ABC Original

Print $60.00 50% $30.00
Party/Invercargill Candidate Billboards, 2400X1200, 7 of, ABC Original

Print $245.00 50% $122.50
Newspaper Ad Southland Times Party./ Invercargill Candidate 5/10 $197.34 50% $98.67
Newspaper Ad Southland Express Party/Invercargill Candidate, 25/9 $280.60 50% $140.30
Newspaper Ad Southland Times Party./ Invercargill Candidate 25/9 $425.04 50% $212.52
Kaikoura David Greenslade, Party/Candidate Fliers, 19618, Reach Media $1,015.00 90% $913.50
Rural Delivery of Kaikoura Fliers, 5439 of, Reach Media $731.00 90% $657.90
Party/Kaikoura Candidate Billboards 1200X800, 3 of, ABC Original Print $45.00 50% $22.50
Party/Kaikoura Candidate Billboards 2400X1200, 3 of, ABC Original Print $105.00 50% $52.50
Kelston Leao Tildsley, Party/Candidate Fliers, 20,000, Reach Media $918.00 90% $826.20
Party/Kelston Candidate Billboards, 1200X800, 20 of, ABC Original Print $300.00 50% $150.00
Party/Kelston Candidate Billboards, 2400X1200, 10 of, ABC Original Print $350.00 50% $175.00
Mangere Fuiavailili Ala'ilima, Party/Candidate Fliers, 10,000, Reach $413.10
Media $459.00 90% '
Party/Mangere Candidate Billboards, 1200X800, 25 of, ABC Original Print $375.00 50% $187.50
Party/Mangere Candidate Billboards, 2400X1200 15 of, ABC Original 62
Print $525.00 50% $262.50
Party/Mangerre Candidate Trailer Sign, 3000X2400, ABC Original Print $172.50 50% $86.25
Manurewa Mote Pahulu, Party/Candidate Fliers, 18,000, Reach Media $826.00 90% $743.40
Print $1,155.00 50% $577.50
Mt Roskill Alister Hood Party/Candidate Fliers, 22,000, Reach Media $1,009.00 90% $908.10
Print $910.00 50% $455.00
Napier Deborah Burnside Party/Candidate Flier, 25337, Reach Media $1,367.00 90% $1,230.30
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Item description
Provide details of the type of advertisement, name of advertiser or supplier, volume,
duration and size as appropriate as well as name of candidate(s) and any other party
featured in the advertising

Rural Delivery of 3337 Napier Fliers

Party/Napier Candidate Farming Lifestyle N/P Ad X 2, 17/8 and 28/9

Party/Napier Candidate Maraenui Community Trust Mag Ad,
Party/Napier Candidate Grey Power Mag Ad

New Lynn Victoria O'Brien Party Candidate Flier, 22,987, Reach Media
Rural/Urban delivery of New Lynn Flier

Print
New Plymouth Murray Chong Party/Candidate fliers, 26497, Reach
Media

Rural Delivery 4271 New Plymouth Fliers, Reach Media
Original Print

North Shore Mike Brewer Party/Candidate Fliers, 25,000, Reach Media
Print

Print
Northcote William (Bill) Dyet Party/Candidate Fliers, 20,000, Reach
Media

Print
Party/Northcote Candidate Billboards, 2400X1200, 12 of, ABC Original
Print

Northland Trevor Barfoote Party/Candidate Fliers, 11765, Reach Media
Rural Delivery of 6407 Northland FLiers, Reach Media

Party/Northland Candidate Billboards, 1200X800, 3 of, ABC Original Print
Party/Northland Candidate Billboards, 240X1200 11 of, ABC Original
Print

Party/Northland Candidate Production Costs for Video, Cawvideo Ltd

Otaki Martin Frauenstein Party/Candidate Fliers, 24,215, Reach Media
Rural Delivery of 4272 Otaki Fliers, Reach Media

Party/Otaki Candidaete Billboards, 2400X1200, 6 of, ABC Original Print
5 of, ABC Original Print

Party/Pakuranga Candidate Howick Times N/P Ad, 7/9
Party/Pakuranga Candidate Howick Times N/P Ad, 25/9
Party/Pakuranga Candidate Howick Times N/P Ad, 2/10

Reach Media

Original Print

Original Print S
Charity

20/8 AUDIT

Media

Original Print

Papakura David Arvidson Party/Candidate Flier, 16052, Reach Media
Rural Delivery of 8052 Papakura Party/Candidate Fliers, Reach Media

Port Waikato Steven Senn Party/Candidate Fliers, 22,625, Reach Media

Total cost (inc GST)
Including preparation,
design, composition,
printing, publishing and
postage

$524.00
$575.00

$287.50
$424.35

$1,514.00
$1,483.00
$700.00

$1,216.00
$671.00
$350.00

$1,147.00
$120.00
$639.00

$918.00
$150.00

$420.00

$1,333.00
$779.00

$45.00
$365.00
$1,875.00

$1,111.00
$671.00

$210.00
$175.00
$945.78
$914.25
$914.25
$459.00

$90.00
$280.00
$454.25
$688.00
$980.00

$737.00
$1,264.00

$1,040.00
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%
apportioned as
party expense

90%

80%

20%
20%

90%
90%
50%

90%
90%
50%

90%
50%
50%

90%
50%

50%

90%
90%

50%
50%
30%

90%
90%

50%
50%
20%
30%
20%
90%
50%
50%
70%
90%
50%

90%

90%

90%

Value $0.00
(inc GST)

$471.60

$460.00

$57.50
$84.87
$1,362.60

$1,334.70
$350.00

$1,094.40

$603.90
$175.00

$1,032.30

$60.00
$319.50

$826.20
$75.00

$210.00

$1,199.70
$701.10

$22.50

$182.50

$562.50

$999.90
$603.90
$105.00

$87.50
$189.16
$274.28
$182.85
$413.10

$45.00

$140.00
$317.98
$619.20
$490.00

$663.30

$1,137.60

$936.00



Item description
Provide details of the type of advertisement, name of advertiser or supplier, volume,
duration and size as appropriate as well as name of candidate(s) and any other party
featured in the advertising

Rural Delivery of 10,314 Port Waikato Party/Candidate Fliers, Reach
Media
Print

~ @*
Charity
Reach Media AUDIT

Rural Delivery of 30,300 Party/Rangitata Candidate Fliers, Reach Media
Party/Rangitata Candidate Billboards, 1200X800, 22 of, ABC Original
Print

Print
Party/Rangitata Candidate Election Profile Specia Ashburton Courier,
1/10

2 of 10X4 Timaru Courier Ads, 5/10
Party/Rangitata Candidate Ashburton Guardian, 2 Ads 5/a0

Party/Rangitata Candidate Stuff NZ 2 of 12.6X9 Ads, Timaru Herald, 5/10
Party/Rangitata Candidate Stuff NZ, 1 of 12.6X9 Ad, Timaruy Herald,
5/10

Remutaka Hank Optland Party/Candidate Fliers, 20635, Reach Media

Rural Delivery of 651 Party/Remutaka Candidate Flers, Reach Media

Party/Remutaka Candidate Billboards 1200X800, 4 of, ABC Original Print
Party/Remutaka Candidate Public Meeting Fliers, 1000,
Party/Remutaka Candidate Public Meeting Fliers 4000

Rongotai Bruce Welsh Party/Candidate Fliers, 25,000, Reach Media
Party/Rongotai Candidate Billboards, 1200X800, 17 of, ABC Original Print

Party/Rongotai Candidate Billboards, 2400X1200 22 of, ABC Original
Print

Party/Rongotai Candidate Regional News Ad 1/4 Page 18/8
Party/Rongotai Candidate Regional News Ad 1/8 Page 1/9

Party/Rongotai Candidate Regional News Ad 1/4 Page 15/9
Party/Rongotai Candidate Regional News Ad 1/4 Page 29/9

Party/Rongotai Candidate Regional News Ad 1/8 Page 13/10

Rotorua Alan Tane Solomon Party/Candidate Fliers, 23087, Reach Media
Rural Delivery of 7087 Party/Rotorua Candidate Fliers, Reach Media
Party/Rotorua Candidate Billboards, 1200X800, 17 of, ABC Original Print
Party/Rotorua Candidate Billboards, 2400X1200, 16 of, ABC Original
Print

Selwyn Bronwyn Lyell Party/Candidate Fliers, 23,293, Reach Media

Rural Delivery of 11345 Party/Selwyn Candidate Fliers, Reach Media

Party/Selwyn Candidate Billboards, 2400X1200, 5 of, ABC Original Print
Party/Selwyn Candidate Malvern News Ad

Southland Fiona Meyer Party/Candidate Southland Express Ad

Party/Southland Candidate Mountain Scene - Queenstown Ad

Total cost (inc GST)
Including preparation,
design, composition,
printing, publishing and
postage

$1,619.00
$280.00
$1,849.00

$2,799.00

$330.00
$1,960.00

$161.00
$1,328.84
$563.50

$464.52
$154.84
$947.00
$102.00

$60.00
$200.00
$317.40

$1,147.00
$255.00

$770.00
$930.00
$412.50
$930.00
$930.00

$412.50
$1,518.00
$1,113.00

$255.00

$560.00
$1,069.00
$1,550.00

$175.00
$75.00

$325.68

$572.13
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%
apportioned as
party expense

90%
50%
90%

90%

50%
50%

30%
50%
50%

50%

50%

90%

90%

50%
50%
50%

90%

50%

50%
50%
50%
50%
50%

50%
90%
90%
50%
50%
90%
90%

50%
50%

50%

50%

Value $0.00
(inc GST)

$1,457.10

$140.00
$1,664.10

$2,519.10

$165.00
$980.00
$48.30

$664.42
$281.75

$232.26

$77.42

$852.30

$91.80

$30.00

$100.00
$158.70

$1,032.30
$127.50

$385.00

$465.00
$206.25
$465.00
$465.00

$206.25

$1,366.20

$1,001.70

$127.50

$280.00

$962.10

$1,395.00

$87.50
$37.50

$162.84

$286.07



Item description
Provide details of the type of advertisement, name of advertiser or supplier, volume,
duration and size as appropriate as well as name of candidate(s) and any other party
featured in the advertising

Party/Southland Candidate Southern Rural Life Ad
Party/Southland Candidate Gore Ensign Newspaper Ad
media

Reach Media
Party/Taranaki-King Country Candidate Billboards 1200X800: 9 of, ABC
Original Print
Original Print i

- Charlty
Meeting Ad lc}&glx r}
15/9

Tauranga Paul Hignett Party/CandidateFliers, 20,000, Reach Media
Party/Tauranga Candidate Billboards, 1200X800, 10 of, ABC Original
Print

of, ABC Original Print
ABC Original Print

Party/Waiariki Candidate overlays for Billboards, ABC Original Print
Media

Fliers Mailshop Pakiranga

Original Print

Original Print

Party/Upper Harbour Candidate NZME Newspaper advertising Sept/Oct
Media

Rural Delivery of 8514 Wairarapa Party/Candidate Fliers, Reach Media
Party/Wairarapa Candidate NZ Herald Bush Telegraph Ad. 1/8 page,
17/8

Party/Wairarapa Candidate NZ Herald Bush Telegraph Ad. 1/8 page,
31/8

Party/Wairarapa Candidate NZ Herald Bush Telegraph Ad. 1/8 page,
28/9

Video Production Costs Party/Wairarapa Candidate, 1/9

Party/Wairarapa Candidate NZ Herald CHB Ad, Election Special, 10/9
26/8 -10/9
-18/9

Party/Wairarapa Candidate Featherston Phoenix Ad 1/2 page Oct Issue
Party/Wairarapa Candidate Wairarapa Times Age AD, 1/4 page, 8/10

Party/Wairarapa Candidate Wairarapa Times Age AD, 1/4 page, 14/10
Party/Wairarapa Candidate Billboards, 1200X800, 20 of, ABC Original
Print

Print
Original Print
& 4/9

Party/Waitaki Candidate Allied Press Profile Ad 9/10
Party/Waitaki Candidate The Telegram Oamaru Public Meeting Ad,
130X95

Party/Waitaki Candidate The Telegram Oamaru Profile Ad 13/10
Media

Total cost (inc GST)
Including preparation,
design, composition,
printing, publishing and
postage

$244.95

$200.10
$1,550.00
$2,680.00

$135.00
$1,505.00

$194.88

$287.00

$918.00

$150.00
$175.00
$105.00

$90.00
$1,943.00
$6,007.11

$150.00
$1,225.00

$1,083.87
$1,308.00

$1,324.00
$287.50
$287.50

$373.75
$828.00

$287.50
$48.00
$48.00

$110.00
$430.10
$430.10

$300.00
$875.00
$350.00
$867.56
$299.00

$227.40

$113.70
$918.00
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%
apportioned as
party expense

50%
50%
90%
90%

50%
50%
70%
80%

90%

50%
50%
50%

50%
90%
90%
50%
50%

20%
90%

90%

50%

50%

50%
50%

50%
70%
70%

50%
50%
50%

50%
50%
50%
70%
30%

70%

30%
90%

Value $0.00
(inc GST)

$122.48

$100.05
$1,395.00
$2,412.00

$67.50

$752.50
$136.42
$229.60

$826.20

$75.00

$87.50
$52.50

$45.00

$1,748.70
$5,406.40
$75.00
$612.50

$216.77
$1,177.20

$1,191.60

$143.75

$143.75

$186.88
$414.00
$143.75

$33.60
$33.60

$55.00
$215.05
$215.05

$150.00

$437.50

$175.00

$607.29
$89.70

$159.18

$34.11

$826.20



Item description
Provide details of the type of advertisement, name of advertiser or supplier, volume,
duration and size as appropriate as well as name of candidate(s) and any other party
featured in the advertising

Media

Reach Media o P
Charity

Original Print AUDIT

Media

Rural Delivery of 6708 Party/Whanganui Candidate Fliers, Reach Media
Print
Party/Candidate Whanganui River City Press Advert,

Party/Candidate Whanganui Manawatu Farming Lifestyle Advert,

Media
Rural Delivery of 2670 Party/Whangaparaoa Candidate Fliers, Reach
Media

Original Print

Original Print

Hibiscus Matters, 19/8, 2/9, 16/9, 30.9
Publications in Coatesville Chronicle, 24/8 & 25/9

Party/Whangaparaoa Candidate Advert X 1 Millwater Magazine, 20/9
Copy & Design 22/8

and Design 22/8

6 of, ABC Original Print

Party/Napier Candidate Billboards, 2400X1200, 29 of, ABC Original Print
Hamilton West Rudi du Plooy Party/Candidate Fliers, 23,000, Reach
Media

Party/Ham West Candidate Billboards 1200X800: 15 of ABC Original
Print

Party/Ham West Candidate Billboards: 2400X1200: 10 of ABC Original
Print

Party/Ham West Candidate Digital Billboard advert, Globox, Aug - Oct
Waimakariri Leighton Baker Party/Candidate Fliers, 24671, Reach Media
Rural and Urban Delivery of Waimakariri Fliers, Reach Media
Party/Candidate Waimakariri Billboards, 2400X1200, 20 of, ABC Original
Print

Party/Candidate Waimakariri Skins for Trailer Sign, Complete Digital
Kaipara ki Mahurangi Candidate Pauline Berry Party/Candidate
Billboards, 2400X1200, 10 of, ABC Original Print

Waikato Candidate Caleb Ansell Party/Candidate fliers, 27410, Reach
Media

Rural delivery of 15410 of Party/Waikato Candidate flyers, Reach Media
Party/Candidate Waikato Billboards, 2400X800, 50 of, ABC Original Print
Party/Candidate Waikato, Waikato Farming Lifestyle N/P advert, 17/8

Party/Candidate Waikato, Waikato Farming Lifestyle N/P advert, 21/9

Taupo Jan-Marie Quinn Party/Candidate Fliers, 21532, Reach Media

Total cost (inc GST)
Including preparation,
design, composition,
printing, publishing and
postage

$1,168.00

$1,844.00
$770.00

$1,328.00

$1,053.00
$245.00
$370.00

$287.50
$2,053.00

$419.00
$150.00
$525.00
$1,418.18
$240.00

$201.25
$29.58
$678.50
$210.00

$1,015.00
$1,158.00
$255.00
$350.00
$8,970.00
$1,132.00
$2,315.00
$700.00

$552.00

$350.00
$1,258.00
$2,419.00
$1,750.00

$293.25

$293.25

$988.00
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%
apportioned as
party expense

90%
90%
50%
90%

90%
50%
30%

80%
90%

90%
50%
50%
50%
50%

50%
95%
95%
90%

50%

90%

50%

50%

50%

90%

90%

50%

50%

50%
90%
90%
50%
80%
80%

90%

Value $0.00
(inc GST)

$1,051.20

$1,659.60
$385.00

$1,195.20

$947.70

$122.50
$111.00

$230.00
$1,847.70
$377.10

$75.00
$262.50
$709.09
$120.00

$100.63

$28.10
$644.58
$189.00

$507.50

$1,042.20

$127.50

$175.00

$4,485.00

$1,018.80

$2,083.50

$350.00

$276.00

$175.00

$1,132.20

$2,177.10

$875.00

$234.60

$234.60

$889.20



Item description
Provide details of the type of advertisement, name of advertiser or supplier, volume,
duration and size as appropriate as well as name of candidate(s) and any other party
featured in the advertising

printing, publishing and

Rural Delievery of Party/Taupo Candidate Fliers

Party/Candidate Taupo Billboards 1200X800, 10 of, ABC Original Print
Party/Candidate Taupo Billboards 2400X1200 12 of, ABC Original Print
Nelson Simon Gutschlag Party/Cxandidate Fliers, 21240, Reach media
Rural Delivery Party/Candidate Nelson Fliers, Reach Media
Party/Candidate Nelson Billboards 1200X800: 1 of ABC Original Print
Takanini Elliot Ikilei Party/Candidate Flers, 22119, Reach Media

Urban Delivery od 18119 Party/Candidate Takanini Fliers, Reach Media
Party/Candidate Takanini Billboards, 1200X800, 8 of, ABC Original Print
Party/Candidate Takanini Billboards 2400X1200: 80, ABC Original Print

Party/Candidate Takanini Trailer Sign, 3000X2500, ABC Original Print
Party/Candidate Takanini Times News Paper Ad, 7/10

Party/Candidate Takanini Digital Billboard, GOMedia, 9/10

Rangitikei Reuben Leung Wai Party/Candidate Fliers 21843, Reach Media
Rural Delivery of 11843 of above Party/Rangitikei Candidate Fleirs,
Reach Media

Party/Candidate Rangitikei Billboards, 2400X1200, 11 of, ABC Original
Print

Te Atatu Okusitino Paseka Party/Candidate Fliers, 12,000, Reach Media
Party/Candidate Te Atatu Billboards 1200X800: 9 of, ABC Original Print
Party/Candidate Te Atatu Billboards: 2400X1200: 18 of, ABC Original
Print

Whangarei Kerry Campbell Party/Candidate fliers, 20,176 , Reach Media
Rural & Post Office Delivery of 8176 Party/Whangarei Candidate fliers
Party/Candidate Whangarei Billboards 1200X800, 10 of, ABC Original
Print

Party/Candidate Whangarei Billboards, 2400X1200, 2 of, ABC Original
Print

Wigram Averil Nuttall Party/Candidate Fliers, 25,236, Reach Media
Urban Delivery of above Party/Candidate Wiogram Fliers, Reach Media
Party/Candidate Public Meeting Billboards, 2400X1200, 6 of, Complete
Digital

Party/Candidate Wigram Billboards, 2400X1200, 7 of, ABC Original Print

Te Tai Haurauru Ron Joshua Stephen Morgan Party/Candidate
Billboards, 2400X1200, 3 of, ABC Original Print
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Total cost (inc GST)
Including preparation,

design, composition,

postage

$1,038.00
$150.00
$420.00
$975.00
$171.00
$15.00
$1,183.00
$1,418.00
$120.00
$2,800.00

$172.50
$914.25

$1,500.00
$1,642.00
$1,859.00
$385.00
$551.00
$135.00
$630.00
$1,078.00
$1,148.00
$150.00
$70.00
$1,158.00
$1,756.00
$287.04

$245.00

$105.00

%

apportioned as

Value $0.00
(inc GST)

party expense

90%

50%

50%

90%

90%

50%

90%

90%

50%

50%

50%
50%

50%

90%

90%

50%

90%

50%

50%

90%

90%

50%

50%

90%

90%

50%

50%

50%

$934.20

$75.00

$210.00

$877.50

$153.90

$7.50

$1,064.70

$1,276.20

$60.00

$1,400.00

$86.25
$457.13

$750.00

$1,477.80

$1,673.10

$192.50

$495.90

$67.50

$315.00

$970.20

$1,033.20

$75.00

$35.00

$1,042.20

$1,580.40

$143.52

$122.50

$52.50

Charlty

AUDIT



PART C: AUTHORISED PARTY ADVERTISEMENTS PROMOTED BY A THIRD PARTY PROMOTER

In this part you should record all election expenses incurred in relation to party
advertisements promoted by a third party promoter with your written authorisation
and published, or that confinued to be published, during the regulated period

for the general election (18 August to 16 October 2020). Expenses cannot be
apportioned with third party promoters. If you authorised someone else to publish
advertising encouraging people to vote for the party, the cost of the advertising will
be a party electfion expense and the same costs will also be an election expense of
the third party. Record the name of the third party promoter in the item description.

Election and referendum expenses can't be apportioned. If a third party published
advertising during the regulated period that promoted the party and one or more
referendum options, the total cost of the adverfisement must be counted separately
as both a referendum expense and an election expense by both the party and the
third party.

For adverfisements published both before and during the regulated period you
should apportion the costs so that only a fair proportion of the expenses are

attributed fo being incurred during the regulated period. Only record the an
attributable to the regulated period in the return.

Disclose the total amount incurred on election advertisements published dul
regulated period even if payment for the advertising was made outside of
the regulated period.

Election expenses include:

- the costs incurred in the preparation, design, composition, printing, postc
publication of the advertisement, and
+ the reasonable market value of any material used or applied towards the

advertisement provided to the party for free or below reasonable market

Further guidance is available in the Party Secretary Handbook - General |
and Referendums 2020.

WRITE ‘NIL’ IF YOU HAVE NO EXPENSES TO DECLARE HERE:

Item description

Provide details of the type of advertisement, name of advertiser or supplier, volume, duration and

TOTAL FOR PART C $0.00

Value $0.00
(inc GST)

size as appropriate as well as the name of the third party which promoted the advertising.

Charlty

AUDIT
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PART D: PARTY ONLY BROADCASTING ALLOCATION EXPENSES

You must complete Parts D to F if the party received an allocation of money for
broadcasting pursuant to Part & of the Broadcasting Act 1989 to produce or
place advertising on television, radio or the internet for the 2020 general election
and referendums.

cost of the advertisement must also be counted separately as a referendum
expense. You only need to complete a referendum return if your party spends ov
$100,000 on referendum advertising in respect of either referendum during the
regulated period.

Advertising paid for using the broadcasting allocation is excluded from the
definition of party election expense. However, it is not excluded from the definition
of referendum expense. If you use the allocation to produce and publish advertising

In Part D you should record details of all expenses incurred using the broadcasti
allocation promoting the party or attacking another party or candidate or
encouraging people to vote or not to vote in a particular way in a referendum.

during the regulated period that promoted one or more referendum options, the

WRITE “NIL’ IF YOU HAVE NO EXPENSES TO DECLARE HERE:

TOTALFORPARTD | $61,159.00
Supplier's name and street address Description of allocation expenses
This should be the production company, media buyer or  Invoice date List the total production costs, television placement, radio Value $0.00
broadcaster on the invoice provided to the Electoral or dates placement and internet placement costs for each supplier (inc GST)
Commission for payment of the account separately
\ o
Charlty

Magcalling, 28 Constellation Dr, Rosedale, 063 8-Sep-20| Retainer for Social Media strategist, 7th Sept - 16 Oct $5,750.00
APNA Networks Ltd, 362 Gt North Rd, Hender 18-Sep-20|Radio Ads, 60 secs duration, 16 Sept - 16 Oct $3,000.00
APNA Networks Ltd, 362 Gt North Rd, Hender 18-Sep-20|TV Ads, 30 secs duration, 16 Sept - 16 Oct $5,000.00
Magcalling, 28 Constellation Dr, Rosedale, 063 21-Sep-20|Production Costs, set up for FB Advertising $1,840.00
Megatel, 104B Rosedale Rd, Rosedale, Aucklai 3-Sep-20| TV Ads, 30 secs duration, 14 Sept - 16 Oct $7,999.40
MCK, 2/2 Boundary Road, Hobsonville, 0618 7/09/2020 | You Tube Design, Placement, Management & Set Up $5,175.00
Goggle Design, Placement, Management & Set Up $1,437.50
Magcalling, 28 Constellation Dr, Rosedale, 063 28/09/2020| Production Costs, design for FB Advertising, 20-26/09 $1,438.65
Bell Creative, 1/25 Holly Rd, St Albans, 8014 30/09/2020|Video Editing, Agricultural Spokesman $650.00
Video Editing, Party ad $400.00
Magcalling, 28 Constellation Dr, Rosedale, 063 5/10/2020 Production Costs, design for FB Posts, 27/09-03/10 $1,552.50
Mainland Broadcasting, 133 Waimea Rd,, Nels 8/10/2020/30 Secs TV Ad, unsold space, 8 - 16/10 $100.00
Rhema Media, 53 Uppoer Queen St, Auckland 30/09/2020 | Radio Ads, 60 secs duration, 21 Sept - 30 Sept $4,140.00
Magcalling, 28 Constellation Dr, Rosedale, 063 12/10/2020 Production Costs, design for FB Posts, 4 - 11/10 $1,483.50
Magcalling, 28 Constellation Dr, Rosedale, 063 13-Oct|Video design for Google and App campaigns $4,025.00
Magcalling, 28 Constellation Dr, Rosedale, 063 19/10/2020 Production Costs, design for FB Posts, 12 - 16/10 $1,380.00
Rhema Media, 53 Uppoer Queen St, Auckland 31/10/2020|Radio Ads, 60 secs duration, 1 Oct - 10 Oct $3,910.00
TV Ads, 30 secs duration, 16 Oct $2,990.00
Facebook Ads Various Facebook Ads and Promotion, Sept 17 - Oct 16 $8,887.45



PART E: PARTY AND CANDIDATE SHARED BROADCASTING ALLOCATION EXPENSES

In Part E record allocation expenses used to produce or place advertising on « Description of allocation of expenses: List the total production costs,
television, radio or the internet featuring the party and one or more candidates. television placement, radio placement and internet placement costs for each
supplier separately and the names of the candidates

- Value $0.00 inc GST

PROVIDE the following information below:

« Supplier's name and address: This should be the media buyer or broadcaster on
the invoice provided to the Electoral Commission for payment of the account . % apportioned to the party

« Invoice date or dates « % apportioned to the candidate

WRITE ‘NIL" IF YOU HAVE NO EXPENSES TO DECLARE HERE:

TOTAL FOR PART E $3,450.00

Supplier’'s name and street Invoice date e . Value $0.00 % apportioned % apportioned
Description of allocation expenses ) .
address or dates (inc GST) to party to candidate
EXAMPLE: Make Believe 1st and 10th 13 September - 12 October 2020
Television October 2020 |Tglevision placement costs on $62.450.00 105 500
84 Shortland Street Channel A and Channel B, candidate John L ’ ’
Auckland 6000 Smith
1 - 16 October 2020
) ) $11,450.00 20% 80%
Radio placement costs on Radio X & Y
20 - 30 September 2020
) : ) $300.00 50% 50%
Social Media promotional posts
APNA Networks Ltd, 362 Gt N 5/10/2020 TV Ads, 105 secs, Radio Ads, 30 Secs, Oct 12 $3,450.00 50% 50%

Charlty

AUDIT




PART F: CANDIDATE ONLY BROADCASTING ALLOCATION EXPENSES

In Part F record the party’s broadcasting allocation used to produce or place a + Description of allocation of expenses: List the total production costs,

candidate election advertisement on televison, radio or the internet.

PROVIDE the following information below:

+ Supplier’s name and address: This should be the media buyer or broadcaster on
the invoice provided to the Electoral Commission for payment of the account

» Invoice date or dates

Supplier’s name and street address

Invoice date
or dates

television placement, radio placement and internet placement costs for each
supplier separately

+ Candidate name
Value $0.00 inc GST

WRITE ‘NIL" IF YOU HAVE NO EXPENSES TO DECLARE HERE:

TOTAL FOR PART F I $0.00|
Description of allocation expenses Candidate LETDE Y
4 . name (inc GST)

EXAMPLE: Make Believe Television
84 Shortland Street
Auckland 6000

1st and 10th
October 2020

13 September - 12 October 2020
Television placement costs on T. Smith $62,450.00
Channel A and Channel B

1 - 16 October 2020

) . M. Brown $11,450.00
Radio placement costs on Radio X & Y
20 - 30 September 2020 )
) . ) T. Smith $300.00
Social Media promotional posts
NIL

Charlty

AUDIT
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P O Box 217-125, Botany Junction Auckland 2164
peter@charityaudit.nz www.charityaudit.nz

INTEGRITY*AUDIT
CHARTERED ACCOUNTANTS

AUDIT REPORT

To the Council members of the New Conservative.

We have audited the attached Return of Party
Election Expenses (the Return) for the 2020
General Election period 18" August 2020 to
16™ October 2020, being the regulated period.
The return is prepared in compliance with
section 206L of the Electoral Act 1993 No 87
[Electoral Act], and provides information
about Party election expenses incurred by the
New Conservative.

This audit report is made solely to the Party
Secretary. My audit has been undertaken so
that | might state to the Party Secretary those
matters | am required to state to them in an
auditor’s report, and for no other purpose. To
the fullest extent permitted by law, | do not
accept or assume responsibility to anyone other
than the Party Secretary, for my audit work for
this report, or for the opinions | have formed.

Secretary’s Responsibilities

The Secretary is responsible for ensuring that
the Electoral Commission receives a return of
the

Party’s election expenses, incurred by the Party
for the period 18™ August 2020 to 16" October
2020, by 24™ March 2021, per section 206l.

Auditors’ Responsibilities

It is our responsibility to express an
independent opinion on the Return in terms of
the requirements of section 206L of the
Electoral Act. | conducted my audit in
accordance with the International Standards of
Auditing (New Zealand). Those standards
require that | comply with Ethical requirements
and plan and perform the audit to obtain
reasonable assurance about whether the Return
is free from material misstatement.

Other than in my capacity as auditor | have no
other relationship with, or interests in the New
Conservative.

Basis of Opinion

An audit includes examining for evidence

(09) 232-2668 (027) 568-2538

relevant to the position disclosed in the Return
as regards whether or not total incurred
expenditure was less than the permitted
maximum expenditure.

We conducted our audit in accordance with
New Zealand auditing standards. We planned
and performed our audit so as to obtain all the
information and explanations which we
considered necessary in order to provide us
with sufficient evidence to give reasonable
assurance that the position that “the Party total
election expenses”, did not exceed the
maximum amount prescribed by section 206,
disclosed by the Return, is free from material
misstatement, whether caused by fraud or
error.

Unqualified Opinion

The Return submitted by the Secretary on
behalf of the New Conservative, shows the
position that election expenses incurred in the
2020 General Election, as defined in section
206 of the Electoral Act, did not exceed the
permitted maximum as defined in section 206C
of the same Act.

In our opinion this position is correct.

Our audit was completed on 22" March 2021
and our ungualified opinion is expressed as at
that date.

¥ AR 4>
S T At Z
|8 g bt e

Director - Peter Conaglen

Charity Integrity Audit Ltd - Chartered
Accountants

South Auckland
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17 March 2021

Peter Conaglen
Charity Integrity Audit
Laidlaw Way

Botany South
Auckland

Dear Peter,
Letter of Representation for Party Return of Expenses for the 2020 General Election

This representation letter is furnished in connection with the return of party election expenses
and broadcasting allocation expenses for the 2020 general election (the return) by New
Conservative (the Party) made in accordance with sections 2061 and 206IA of the Electoral Act
1993 (the Act) which has been subject to an assurance engagement and reported on by you in
accordance with sections 206L and 206LA of the Act.

| understand that your assurance engagement was conducted in accordance with the relevant
provisions of the Act and the applicable auditing and assurance standards issued by the New
Zealand Auditing and Assurance Standards Board.

| confirm and take responsibility for the following representations after taking all reasonable
steps to assure myself of them:

1 The return has been prepared in accordance with the relevant provisions of the Act.

2 | am responsible for establishing and maintaining a system of internal control designed
to provide reasonable assurance as to the integrity and reliability of the return. | have
done this, and all explanations or demonstrations of this to you have been complete
and accurate.

3 All records, documents and accounts (records) have been kept by the Party (including
subsidiary entities) and made available to you, and these materials will be retained in
accordance with the requirements of the Act.

4 | have disclosed to you:
4.1 any material transactions not disclosed in the records;
4.2 the existence of all relevant agreements or activities relating to the Party’s

members of the previous Parliament, electorate candidates, subsidiary or
closely connected political entities, third party promoters (whether registered
or not), and other political parties (whether registered or not) or their
electorate candidates;

PO Box 13319
Onehunga 1643

e: office@nc.org.nz
www.nc.org.nz




4.3 any alleged, suspected or proven illegal activity under the Act or other
legislation potentially relevant to the return or instances of non-compliance
with applicable requirements;

4.4 any outstanding disputed claims, matters with authorities, or planned or
continuing litigation; and

4.5 the fact of, and results from, any assessment made by me that considered
whether the records of the Party may be materially misstated or incomplete
for any reason; any design deficiencies in the compliance system and
instances where that system has not operated as described.

| have sought, received, and hold in the Party’s records confirmation from, or on behalf
of, any Party members of the previous Parliament that all party advertisements
published, or election expenses incurred by those members of Parliament have been
disclosed to me, with adequate supporting records, for inclusion in this return.

The return contains the total returnable expenses of the Party for the 2020 general
election whether paid or incurred before, during, or after the regulated period. The
return includes all expenses, including apportioned expenses, and irrespective of the
source of funds or entity paying for the activities concerned, and irrespective of
whether or not an advertisement contained a promoter statement.

Parts A to C of the return’s contents have been determined by considering, in the
following sequence, these questions and the relevant provisions of the Act:

7.1 Was the advertising undertaken by the party secretary, or with their
authority? [definition of election expenses, section 206(1)(a)(ii)] (If no,
advertising is not an election expense).

7.2 If yes - did the advertising constitute publishing? [definition of publish,
section 3D; definition of election expenses, section 206(1)(a)(i)] (If no,
advertising is not an election expense).

7.3 If yes - was that the publishing of a party advertisement? That is, did the
advertisement encourage or persuade, or appear to encourage or persuade,
voters to vote for the party, or against another party, or both? [definition of
party advertisement, section 3(1); definition of election expenses, section
206(1)] (If no, advertising is not a party election expense).

7.4 If yes - was the advertising undertaken (or deemed to be undertaken) during
the regulated period (from 19 June 2020 to 18 September 2020)? [definition
of regulated period, section 3B; definition of election expenses, section
206(1)(a)(i)] (If no, advertising is not an election expense).



7.5

7.6

7.7

If yes:

7.5.1

7.5.2

7.5.3

7.5.4

What expense was incurred in undertaking the advertising?
[definition of advertising expenses, section 3E; definition of election
expenses, section 206(1)]

What cost was involved in respect of the preparation, design,
composition, printing, distribution, postage and publishing of the
party advertisement? [section 3E(1)(a)(i)]

What was the reasonable market of any material used for or applied
toward the party advertisement, including material provided free of
charge, or below reasonable market value? [section 3E(1)(a)(ii)]

Was the advertisement a joint party advertisement [section 206CB],
or a joint party and candidate advertisement [section 206CC]? (If
yes, the costs can be apportioned based on coverage).

Do any of the costs identified above fall within any of the election expense
exceptions? [section 3E(1)(b)]

7.6.1

7.6.2

7.6.3

7.6.4

7.6.5

7.6.6

The conduct of any survey or public opinion poll (other than push-
polling).

Framework, other than a commercial framework, supporting a
hoarding displaying the party advertisement.

The labour of any person provided free of charge by that person.

Replacement of election materials damaged in circumstances out of
the party's control.

Expenses, including running costs, of a vehicle used to display a party
advertisement (provided payment was not made or promised) for
the display of the advertisement on the vehicle.

Allocations from the Electoral Commission of money for election
broadcasting [definition of election expenses, section 206(1)(c)].

If yes, that specific cost is not an election expense.

Where an apportionment of election expenses is given in the return:

7.7.1

the basis of apportionment is appropriate, and has been properly
applied and recorded; and



7.8

7.9

7.10

If yes:

7.8.1

7.8.2

7.8.3

7.8.4

What expense was incurred in undertaking the advertising?
[definition of advertising expenses, section 3E; definition of election
expenses, section 206(1)]

What cost was involved in respect of the preparation, design,
composition, printing, distribution, postage and publishing of the
party advertisement? [section 3E(1)(a)(i)]

What was the reasonable market of any material used for or applied
toward the party advertisement, including material provided free of
charge, or below reasonable market value? [section 3E(1)(a)(ii)]

Was the advertisement a joint party advertisement [section 206CB],
or a joint party and candidate advertisement [section 206CC]? (If
yes, the costs can be apportioned based on coverage).

Do any of the costs identified above fall within any of the election expense
exceptions? [section 3E(1)(b)]

7.9.1

7.9.2

7.9.3

7.9.4

7.9.5

7.9.6

The conduct of any survey or public opinion poll (other than push-
polling).

Framework, other than a commercial framework, supporting a
hoarding displaying the party advertisement.

The labour of any person provided free of charge by that person.

Replacement of election materials damaged in circumstances out of
the party's control.

Expenses, including running costs, of a vehicle used to display a party
advertisement (provided payment was not made or promised) for
the display of the advertisement on the vehicle.

Allocations from the Electoral Commission of money for election
broadcasting [definition of election expenses, section 206(1)(c)].

If yes, that specific cost is not an election expense.

Where an apportionment of election expenses is given in the return:

7.10.1

7.10.2

the basis of apportionment is appropriate, and has been properly
applied and recorded; and

the information contained in the Party’s return is known to be
consistent with that of the Party’s electorate candidates, or the
undertakings of other entities involved in the apportionment
included in the records.



Where the Party received a broadcasting allocation for the 2020 general election Parts
D to F have been determined by considering these questions and the relevant
provisions of the Electoral Act 1993 (the Electoral Act) and Part 6 of the Broadcasting
Act 1989 (the Broadcasting Act):

8.1

8.2

8.3

Was the allocation used by the Party to produce, broadcast or publish
election programmes on television, radio or election advertisements on the
internet for the 2020 general election? [definition of election programme,
broadcasting costs, production costs and publishing costs, section 69(1)
Broadcasting Act; definition of election advertisement, section 3A Electoral
Act] (If no, advertising is not an allocation expense).

8.1.1

8.1.2

8.1.3

If the allocation was used for broadcasting costs - was the
placement on television or radio during the election period (from 16
August 2020 to 18 September 2020)? [definition of election period,
section 69(1) Broadcasting Act] (the allocation cannot be used for
broadcasting costs on radio or television outside of the election
period).

If the allocation was used for publishing costs - was the placement
on the internet during the election period? (the allocation can only
fund publishing costs during the election period. Parties can spend
their own funds on internet placement costs before and during the
election period and those costs must be declared as election
expenses in Parts A-C if the election advertising was published in the
regulated period (see 7.4 above)).

If the allocation was used for production costs what cost was
involved in respect of the preparation, design, composition and
creation of the programme or advertisement? [section 69(1)
Broadcasting Act]. Parties can spend their own funds on production
costs before and during the election period and those costs must be
declared as election expenses in Parts A to C if the production costs
are for election advertisements that were published in the regulated
period (see 7.4 above)).

Was the allocation spent on any advertising that promoted the party and a
candidate [section 70(2) of the Broadcasting Act and section 205EA and
206CC of the Electoral Act]? (If yes, the Party must report the total amounts
spent on joint party and candidate advertising in Part E of the return and the
percentage coverage provided to the Party and candidate. The candidate will
need to report the value apportioned to the candidate as candidate election
expenses and a donation from the Party in the candidate’s return of expenses
and donations).

Was the allocation spent on advertising that solely promoted a candidate
[section 70(3) of the Broadcasting Act]? (If yes, the Party must report the
amounts spent on candidate only advertising in Part F of the return and the



candidate will need to include the costs as candidate election expenses and a
donation from the party in the candidate’s return of expenses and donations).

8.4 Has the Party reported details of all accounts sent by the Party to the
Electoral Commission under section 80B(1) of the Broadcasting Act in respect
of expenditure of the party’s allocation? [section 206IA of the Electoral Act].
The Commission pays suppliers’ invoices that have been certified by an
authorised party official as payable from the party’s broadcasting allocation.
With the exception of internet advertising placement costs paid directly by
the party (for example, Facebook promoted posts), payments are made to
suppliers and no money is paid directly to parties in accordance with the
requirements of section 80B of the Broadcasting Act.

9 Any and all misstatements you have identified during the course of your assurance
engagement have been adjusted in the final return.

10 | have completed my own procedures, distinct from your assurance engagement
processes, to evaluate the accuracy and completeness of the return.

11 The return is free of any material misstatements or omissions.

These representations are made in terms mutually agreed between us, and to supplement
information obtained by you from the records of the Party and to confirm information given to
you orally.

Yours sincerely

Kevin Stitt
Party Secretary
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