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Kia ora ,

I thought it would be a good time to introduce myself and start touching base with you on the election integrity
measures Google will have in place for the New Zealand general election. 

In 2020 we worked with  and .   and  were our escalation points and we had their designated
email addresses if any issues arose on the platform during the campaign, or on election day, and needed to be
escalated for action. 

We understand that Google’s political advertising policy meant that advertisers were required to undertake a
verification process before they could run election ads. Advertisers were able to apply from 19 May 2020. Once they
had completed verification, the words “paid for by” would appear in their election ads next to their verified advertiser
name.  The verification process also required all advertisers running election ads to disclose to Google whether they
were required to include a promoter statement in their ads. If so, Google would publish the advertiser-provided
promoter statement on their advertiser page in the Transparency Report. They would also expressly require advertisers
to comply with all disclaimer requirements under New Zealand law and applicable Commission guidance.  During
verification, advertisers were also asked whether they were required to obtain authorisation from a candidate or
political party secretary to promote the ads in the account. If they indicated that they were required to obtain such
authorisation, they were required to upload a copy of the authorisation document. Google regularly published a
Political Advertising Transparency Report starting 18 June 2020, including a political ads library with data on funding
sources for election ads, the promoter and the amounts being spent.  Google also paused all election ads on election
day.

There were no issues that needed to be escalated in 2020, but we are kean to reconfirm the escalation process we
should use and to understand whether there have been any changes to the measures that Google had in place in
2020.  It would also be useful to know whether advertisers have to redo the verification process if they went through
that process in 2020 and what dates things like verification and transparency reporting will start this year.  We
currently have 15 registered parties, but 9 of the party secretaries are new since 2020 and so may need some guidance
on what they will need to do.  There are also shaping up to be some more umbrella/component party relationships.

There have been no law changes regarding the election advertising rules for the 2023 general election.  The only
difference is that there are no referendums this time.  The Commission is responsible for responding to complaints
about an election advertisement that is in breach of the promoter statement or authorisation requirements or the
election day rules.  If we get a complaint, we will attempt to liaise with the promoter in the first instance. If we cannot
contact them, the person does not respond or does not take remedial action and we are satisfied that there is a breach
of the Electoral Act, we will escalate via the escalation process.  We would also like to again be able to escalate
concerns about any false information being provided about the conduct of the election, (for example voter
interference and fraud, offers to buy and sell votes with cash or gifts, statements that advocate or provide instructions
or show explicit intent to illegally participate in a voting process, misrepresentation of dates, locations, times, and
methods of voting, misrepresentation of who can vote, qualifications for voting, whether a vote will be counted, and
what information or materials must be provided in order to vote).  As before, we will not otherwise escalate matters
related to complaints about false or misleading content online as we do not have the mandate to do so except in the
very narrow range of circumstances in section 199A of the Electoral Act. We will also make complainants aware of their
ability to complain to the platform themselves if they wish to and we will also provide info on the roles of the other
agencies including the Advertising Standards Authority, Broadcasting Standards Authority and Media Council.

We have a party secretary briefing scheduled next month so if you could let me know by 10 April whether there are
going to be any significant changes that I need to make them aware of, that would be useful.

We also of course welcome the opportunity to work together again with Google to encourage participation in the
election.  Jarrod Baker from the Commission’s communications team is still our person on that aspect and he is kean to
discuss that ahead of the key election milestones – for enrolment, start of voting and election day.  In 2020 Google
took steps to assist the Commission in getting messages out to encourage participation in the NZ election through
Google Doodles and other activities.   
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Happy to schedule a meeting to discuss if that is useful.

Ngā mihi

Kristina

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz

https://echo.election.net.nz/sites/default/files/ele0156_728x90_eng_2.jpg
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On Mon, Mar 27, 2023 at 8:08 AM Kristina Temel <Kristina.Temel@elections.govt nz> wrote:

Hi 

Thanks for you message.

Look forward to hearing from the team.

Ngā mihi

Kristina
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Electoral Commission Cyber Security Warning: This email originated from outside
of the Commission. Please take extra care when clicking links or opening attachments.
When in doubt, contact the IT Service Desk.

From:
To: Kristina Temel
Cc: Jarrod Baker; Braedyn Freebairn; 
Subject: Google Elections Playbook 2023
Date: Friday, 21 April 2023 12:15:36 pm
Attachments: New Zealand Google Elections Ads Playbook 2023.pdf

Hi Kristina,

 here from Google NZ.

I'm part of the team supporting the Electoral Commission this year. Hope you’re well!

Just reaching out to share our updated Elections Playbook for 2023, which is attached.

This is designed to be a comprehensive resource for all parties & political advertisers. It
covers a range of frequently asked questions and key pieces of info related to using Google
products for election advertising. 

We were hoping you might be able to help distribute this to all of the party secretaries, so
they can start to prepare if need be. We don't have many of the key contacts on hand.

Would also welcome any feedback or suggestions you have on the content!

Look forward to hearing from you.

Regards,

-- 

Account Manager
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Elections Playbook 2023 - Google Aotearoa

Purpose: Your Google Account Representatives are here to suppo� you through this
period, and have created this playbook to house information relating to New Zealand
election ads in one place.

Please refer to this document �rst when you have questions around account set up, policy,
billing, troubleshooting etc.

Tips: Use CTRL+F to search for what you need in this document. Alternatively you can click
on the headlines and each section below.

Fu�her Questions: If you can’t �nd the answer you’re looking for in this document, reach
out to the Google team by emailing

Essential Information

Here are some key points for election adve�isers. We recommend reading these and
taking required action ASAP, to ensure you’re able to run election ads:

● Veri�cation
● Billing & invoicing
● Ad disclosures
● Promoter statements

1
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Google Elections Playbook 2022

Playbook Contents:
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Policy Restrictions COVID-19 9

YouTube misinformation 9

When videos are removed 10
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What to do when you get a strike 11
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Video creative 12
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Google Elections Playbook 2022

Account Setup
Billing

Set account up with invoicing:Google recently changed its payment policies for our large
customers with dedicated account teams. We will no longer be accepting credit or debit
cards and will now only be accepting payments via monthly invoicing or Direct Debit via
automatic payments. This means that you will need to transition your ad account to
invoicing to ensure suppo� from dedicated account teams.

How to set up invoicing
● Please follow steps outlined here to apply for invoicing. If you run into any issues you

can contact Payments Centre Help and if this is not resolved, reach out to your
Google account manager.

● Get an invoice, statement or payment receipt: Get your Google Invoices

Credit card nuances

Credit card billing is available, and something for consideration for accounts spending
under $10k NZD per month. However, if you do choose credit card billing, you will only have
access to our public suppo� channels (not suppo� from the dedicated elections team).

● Unapplied credit not being applied to campaigns: If you have unapplied adjustments
– such as credits that haven't yet been applied to an invoice – you have two options
for applying these credits:

○ Underpay your next invoice by the amount of the unapplied adjustment. For
example, if you have $53 in unapplied adjustments and an open invoice for
$200, make a payment for $147 ($200 - $53), and we'll close out the invoice.
Just make sure that you underpay by the exact amount, or we won't know to
apply the credit.

○ Email your local Google Ads collections team and tell them how you'd like the
unapplied adjustments to be applied. You can request, for instance, that your
payment be divided in half and applied to two open invoices. Just be sure to
include the invoice numbers and amounts we should apply to each.
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Google Elections Playbook 2022

Elections Adve�ising Guidelines
What are election ads?
In New Zealand, election ads include ads that feature:

● A political pa�y, current elected o�ceholder, or candidate for the New Zealand
Parliament; or

● A referendum option up for vote, a referendum option proponent, or a call-to-vote
once a national referendum is o�cially declared by an Act or Order in Council.

Elections adve�ising veri�cation (mandatory)
To run New Zealand Election Ads in New Zealand in Google Ads and Display & Video 360, an
adve�iser must �rst complete Google’s election ads veri�cation process. The application
process requires two steps (eligibility check, identi�cation veri�cation), which can take up
to 5 business days each.

● Each individual account planning to run election ads will need to be veri�ed. The
adve�iser is required to verify the end user, not the agency or intermediary acting
on their behalf. For example, an agency adve�ising on behalf of a political pa�y
should verify as the political pa�y.

● Tips:
○ You will need to submit documents for veri�cation, so please get those

ready ahead of time, due to the up to 10 business days turnaround time. You
can �nd requirements here.

Veri�cation timing
The application process requires two steps (eligibility check, identi�cation veri�cation),
which can take up to 5 business days each.

Ad disclosures

Election Ads: All election ads run by veri�ed election adve�isers in regions where election
ads veri�cation is required must contain a disclosure that identi�es who paid for the ad. For
most ad formats, Google will automatically generate a “Paid for by“ disclosure, using the
information provided during the veri�cation process. Please note that this disclosure is not
a replacement for any other disclosures you may be required to include in your ad by law.
See How disclosure appears in di�erent ad formats.

For some ad formats and features, it’s the adve�iser’s responsibility to include in-ad
disclosures in election ads. Learn more about the policy.
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Google Elections Playbook 2022

To provide transparency for users, Google will also publish a Political Adve�ising
Transparency Repo� and a political ads library (see more in “Election Adve�ising
Repo�ing”).

Other ads: For ads you run that are not election ads, most ad formats will contain a
disclosure. Google will also make publicly available additional information about your
account(s) and non-election ads, as described here.

● Tips:
○ Because information in the Google Ads payment pro�le is used for

veri�cation, if you make changes to your payment pro�le in Google Ads,
you’ll need to complete identity veri�cation again. You’ll receive an
in-account noti�cation when this is required.

○ If you change your account’s invoice setup, you’ll need to verify your account
again to run election ads.

○ How do paid-for-by disclosures appear in di�erent ad formats?
Curious to see what ad disclosures look like by format? You can �nd that
here under “How disclosures appear in di�erent formats”.

Individual vs. organisation
You can be veri�ed to run election ads as an organisation or an individual.

● You're an organisation if you are a political pa�y or related entity, non-pro�t
organisation, business or other entity. If you need to be veri�ed as an organisation,
the 'Account type' selected for your Google Ads payments pro�le must be
'Business'.

● You're an individual if you are a natural person, sole trader or do not otherwise meet
the criteria for being veri�ed as an organisation. If you need to be veri�ed as an
individual, the 'Account type' selected for your Google Ads payments pro�le must
be 'Individual'.

○ Individual accounts - adding/changing login details, what’s possible: only 1
email is allowed access for individual accounts; if changes are needed, a new
account will need to be created.

● Tips:
○ The adve�iser can check the “Account type” in their Google Ads payment

pro�le via the “Se�ings” page for “Billing & payments.”
○ Note that the “Account type” can’t be modi�ed. If the adve�iser’s “Account

type” is “Individual,” but they need to verify as an organisation, or vice versa,
we recommend they create a new Google Ads account with the appropriate
“Account type” se�ing before applying for veri�cation.
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Google Elections Playbook 2022

Promoter statements
The electoral commission requires a promoter statement to be added to all adve�ising
activity. A promoter statement shows the name and address of the person promoting the
adve�isement. See details on the electoral commission website.

Targeting options & restrictions
Note: the below applies to negative targeting as well.

● Only the following criteria may be used to target election ads in regions where
election ad veri�cation is required:

○ Geographic location (except radius around a location)
○ Demographic: age & gender
○ Contextual targeting options such as: ad placements, topics, keywords

against sites, apps, pages and videos
● All other types of targeting are not allowed for use in election ads.
● Please see the external a�icle here for details
● Note: Language Targeting

Language targeting is applicable for in-language ads, however the New Zealand
election ads policy will be enforced on all languages suppo�ed by Google Ads / DV
360.

Personalised ads / retargeting

According to our Personalised adve�ising policy, we don’t allow targeting users based on
identity and belief, as outlined in the following sensitive interest categories:

● Political a�liation in personalised adve�ising (This Personalised adve�ising policy
applies to all targeting features.)

○ Political a�liation
■ Examples: political ideologies, political opinions, political pa�ies, political

organisations, political campaigns, engagement in political discourse
● Political content in personalised adve�ising (This Personalised adve�ising policy applies

to all targeting features.)
○ Political a�liation

■ Examples: Examples: political ideologies, political opinions, political
pa�ies, political organisations, political campaigns, engagement in
political discourse

This means retargeting cannot be utilised in election campaigns, as political a�liation could be
inferred from a user’s browsing activity.
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Key Dates & Cut-o� Times
Key election dates

2023 GENERAL ELECTION TIMETABLE

Friday 14 July Regulated period for election adve�ising expenses
begins. Details on this here.

Friday 8 September Dissolution of Parliament

Sunday 10 September Writ Day - the Governor General issues formal
direction to the Electoral Commission to hold the
election

Noon, Friday 15 September Nominations close for candidates

Wednesday 27 September Overseas voting sta�s

Monday 2 October Advance voting sta�s

Friday 13 October Advance voting ends

Friday 13 October Regulated period ends. All election adve�ising must
end. Signs must be taken down by midnight.

Saturday 14 October Election day. Voting places open from 9.00am to
7.00pm
Election night. Preliminary election results released
progressively from 7.00pm on
www.electionresults.govt.nz

Friday 3 November O�cial results for the 2023 General Election declared

Thursday 9 November Last day for the return of the writ

Turning o� election ads
New Zealand Election Ads in New Zealand must comply with New Zealand law on
silence periods.

Promoter Statement
Adve�isers who want to run New Zealand Election Ads in New Zealand must follow
New Zealand law and applicable Electoral Commission guidance related to
disclaimers, including having a clear promoter statement in their ads where
required. If required by law, adve�isers must obtain authorization from a political
pa�y or candidate before purchasing ads.
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Google Elections Playbook 2022

Elections Transparency Repo�
What is the Google Transparency Repo�?

● The Transparency Repo� is launched as pa� of our commitment to suppo� election
integrity and transparency in political adve�ising.

● Our goal is to provide information that helps everyone be�er understand how ads
of political impo�ance work online. The publicly accessible repo� reveals adve�iser
information (name and address), ad creative, impressions/volume, and amount
spent on election ads by veri�ed adve�isers.

● Access the repo� here.

When will my clients appear in the Transparency Repo�?
Ads, spend, and other account data will appear in the weekly update of the Transparency
Repo� if their account is veri�ed and ads within the same account have been classi�ed as
election ads. The Transparency Repo� updates on a weekly basis, so your client’s ads may
not appear immediately.

Policy Restrictions
Can election adve�isers run election ads related to COVID-19?

● Veri�ed election adve�isers will be able to run election ads related to COVID-19 as
long as those ads comply with our ads policies. Election ads from veri�ed accounts
that were previously disapproved under our sensitive events policy will need to be
resubmi�ed for approval. If your ads were not previously disapproved, your
campaign will automatically serve as soon as our system updates. Note that
targeting COVID-19 keywords will still be restricted.

YouTube community guidelines for content and misinformation (eg. Climate
Change, COVID)

● The YouTube Community is one that's built on trust. Please abide by YouTube’s
community guidelines when creating content and ads for YouTube. You can read
more about those guidelines here.

● If your content violated YouTube’s Community Guidelines, your channel will be
issued a strike. More information on the strike policies can be found at Community
Guidelines strike basics.

● Covid-19/Vaccinations misinformation guidelines can be found here.
● Addressing climate change denial can be found here.

9

15



Google Elections Playbook 2022

● As pa� of our continued e�o�s to help �ght misinformation and bring greater
transparency and context for content on the pla�orm, we’ve launched the
information panel giving topical context in New Zealand. This shows information
from third pa�y sources, such as Wikipedia and Encyclopedia Britannica, alongside
videos on a number of well-established topics that can be prone to misinformation.

When videos are removed, for example, for Covid-19:
● See YouTube’s COVID-19 medical misinformation policy. YouTube doesn't allow

content about COVID-19 that poses a serious risk of egregious harm. YouTube
doesn't allow content that spreads medical misinformation that contradicts local
health authorities’ (LHA) or the World Health Organization’s (WHO) medical
information about COVID-19. This is limited to content that contradicts WHO or local
health authorities’ guidance on: Treatment, Prevention, Diagnosis, Transmission,
Social distancing and self isolation guidelines, and the existence of COVID-19.

● If a video is removed for violating YouTube's Covid-19 medical misinformation
policy, the adve�iser should receive an email to the email address which the
YouTube channel has listed with relevant information, including an appeals pathway.

● The YouTube Community Guidelines apply equally to all content uploaded onto
YouTube, regardless of who the content creator is. There are limited exceptions for
educational, documentary, scienti�c, and a�istic content on YouTube and these are
listed on the policy information page. If you disagree with the strike you are able to
appeal it via the information in the email or via the instructions on our Community
Guidelines strike basics information page.

Google products that are restricted for elections adve�ising
● Mastheads: are no longer allowed for election or political ads (see here). Consider

gaining the same reach with Video Reach Campaigns. Ask your Account Manager
for more information.

● Search: Image extensions are not allowed as this is a sensitive category
● Discovery Ads: Politics and election ads will be marked as approved, limited and

prohibited from running.
● DV360 restrictions - please refer to the policy.

Howwill this policy be enforced?
This policy will be enforced in the same way all ads policies are enforced. If we �nd that
adve�isers violate our election adve�ising policy, or they've provided false information
during the veri�cation process, the veri�cation status will be revoked and the account may
be suspended.
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Implementation Tips
Search creative:

● Upload creative on the Google Ads pla�orm in advance, 2 days ahead of time (link).
○ Upwards of 24 - 48 hours (1 - 2 business day) time required for review.
○ A�er 48 hours if creative is still under review, contact us for information

● Once uploaded, ensure to follow the best practice guidelines (click here: link)
● Ensure budgets and targeting are reviewed, and that they do not con�ict with the

Policy Restrictions & Guidelines (please refer to Playbook Outline)
● As per the promoter statements section, the electoral commission requires

adve�isers to specify who has authorised ads

Video creative:
● Upload video creative on pla�orm in advance to ensure ample time for review, at

minimum 3 business days.
○ For YouTube & Video 360, reviews should be complete within 2 full business

days. If your ad is under review for more than 2 full business days, contact us
for information either by Olympus or your day to day Account Manager.

○ Ensure it does not con�ict with policy & best practice ahead of time:
■ Does this include copyrighted material?
■ Does it reference foreign elections or controversial topics?
■ Is the content to the correct speci�cations (�le size, length of time,

dimensions)?
● Once uploaded, ensure to follow the best practice guidelines for DV360 video (click

here: link)
● Ensure budgets and targeting are reviewed, and that they do not con�ict with the

Policy Restrictions & Guidelines (please refer to Playbook Outline)

Display creative:
● For Display via Google Display Network / DV360, ensure ample time for review at

minimum 3 business days.
○ Display creative reviews should be complete within 2 business days. If your

ad continues to be in review post 2 business days, contact us for information
either by Olympus or your day to day account Manager.

○ Ensure it does not con�ict with policy & best practice ahead of time:
■ Does this include copyrighted material?
■ Is the content to the correct speci�cations (�le size, length of time,

dimensions)?
● Once uploaded, ensure to follow the best practice guidelines for DV360 images &

video (click here: link)
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● Ensure budgets and targeting are reviewed again, and that they do not con�ict with
the Policy Restrictions & Guidelines (please refer to Playbook Outline)

● Remember when uploading creative - best practice is not to upload new creatives
more than once per week.

Ad Suppo� and when to Escalate
Below are the pathways suggested when seeking suppo� for ad related issues and or
implementation questions

Ad suppo�
● Your �rst point of contact for any questions is our Google suppo� team. This team

is specialised in ad products, troubleshooting, implementation, account issues and
policy and will answer your questions faster than your Account Manager.

● Examples of questions you can ask them:
○ “I am unable to adjust my budgets correctly”
○ “How do I run a repo� within the pla�orm from date A to date B, including

metrics X, Y, Z”
○ “I am unable to login correctly to my account, or the wrong person has

Admin access and I do not, can you please assist”
○ “What placements will my political content run in a pe�ormance max

campaign?”

How to contact Google Suppo�
● Contact Suppo� via Link or this Form

○ This is a 24 hour suppo� function, over 5 business day suppo� function.
○ This can be accessed via a form, or for smaller queries, via Chat.
○ This allows priority query escalation and to talk directly to a suppo�

specialist to troubleshoot in real time and will be unlocked in January.
● For DV360 Suppo� please use this link.

Google Search Ads suppo�
● These guides are designed to get you up to speed quickly, so you can create

successful ads and turn your adve�ising investment into revenue. Just pick the path
that's right for you to begin. Click here

Ad disapprovals
● When you get an ad disapproved, the �rst thing to do is to check if it violates any

Google Ads policies and �x the issues. If no violations are found, you can appeal the
disapproval within your Google Ads Account via Policy Manager. Steps can be found
here if needed.
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● If the issue is not resolved within 2-3 business days please reach out to your Google
Account Manager.

What if I see content from another pa�y or bad actors on the pla�orm that I
would like taken down or removed?

● Review our “Google Ads Policies” to con�rm if a violation has occurred. You can �nd
those here.

● If you believe it violates our policy, repo� the bad ad or content here.
● If it is an urgent takedown that needs to be resolved the same day, please reach out

to your Google Contacts.

Misinformation
How YouTube Fights Misinformation
See this a�icle to learn more about how YouTube speci�cally suppo�s civic engagement
and stays secure, impa�ial, and fair during elections. Also see this downloadable PDF for
additional information.

Google Disinformation PDF
This document is a more comprehensive look at our overall disinformation policy.

Legal Issues
Repo�ing a legal issue
Google Product - Repo� legal issues at g.co/legal - select Google product your request
relates to and follow the prompts. Also let your local Google contact know (if you have one)
so they can track it for you.

Youtube product - For general information regarding repo�ing YouTube content, see here.
This covers all YouTube elements such as videos, sho�s, playlists, thumbnails, comments,
etc.

How to repo� content e�ectively
Take screenshots, save the URL, record timestamps for video segments, plus any other info
about where you saw the content. Please also make sure that you cite the law and
regulations that applies to the case.
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The more precise you are about the issue, the faster our Trust and Safety teams will be able
to make an assessment.

Once you have made a repo�, also let your local Google contact know so they can follow
up for you if needed.

Repo�ing a Google Ad
See information on repo�ing a Google Ad here.

Here is a guide on how to �nd an ad's click string

Account Recovery
Account recovery guidelines
See below resources on account recovery:

● How to recover your Google Account or Gmail
● Tips to complete account recovery steps
● Secure a hacked or compromised Google Account
● Can't sign in to your Google Account
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Electoral Commission Cyber Security Warning: This email originated from outside of the Commission. Please take
extra care when clicking links or opening attachments. When in doubt, contact the IT Service Desk.

From: Kristina Temel
To:
Cc: Jarrod Baker; Braedyn Freebairn; 
Subject: RE: Google Elections Playbook 2023
Date: Monday, 1 May 2023 11:04:00 am
Attachments: ~WRD0547.jpg

image001.png

Hi ,

Thanks for providing the Playbook document.  This was provided after the party secretary briefing, so I have not
circulated. 

Suggest it may be better coming from Google in case party secretaries have any follow-up questions.  Contact details
for all of the registered parties contesting the election are available here.

Kind regards

Kristina

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz

From:  
Sent: Monday, April 24, 2023 10:20 AM
To: Kristina Temel <Kristina.Temel@elections.govt.nz>
Cc: Jarrod Baker <Jarrod.Baker@elections.govt.nz>; Braedyn Freebairn <Braedyn.Freebairn@elections.govt.nz>; 

Subject: Re: Google Elections Playbook 2023

Hey Kristina,

Hope you had (or are having) a great weekend!

Sorry for the double up here; but we've made a couple of minor changes to the playbook.

I've attached the latest version for you.

If you've already sent the original version to any parties - not a problem. The changes aren't major or consequential, 
just a few extra points for clarity.

Thanks again,

22



From: Kristina Temel
To:
Cc: Jarrod Baker; Braedyn Freebairn
Subject: 2023 General Election: Electoral Commission and Microsoft
Date: Monday, 20 March 2023 4:25:00 pm
Attachments: image001.jpg

Kia ora ,

I thought it would be a good time to introduce myself.  As we prepare for the election, the Electoral Commission is
touching base with online platforms to understand the rules each has around election advertising and to establish an
agreed escalation process in the rare case we need to escalate a complaint. 

The Commission is responsible for responding to complaints about an election advertisement that is in breach of the
promoter statement, authorisation requirements, or the election day rules in the Electoral Act 1993. 

If we get a complaint, we will attempt to liaise with the promoter in the first instance. If we cannot contact them, the
person does not respond or does not take remedial action and we are satisfied that there is a breach of the Electoral
Act, we would then want to be able to escalate it to the Platform via the agreed escalation process.  We would also like
to be able to escalate concerns about any false information being provided about the conduct of the election, (for
example voter interference and fraud, offers to buy and sell votes with cash or gifts, statements that advocate or
provide instructions or show explicit intent to illegally participate in a voting process, misrepresentation of dates,
locations, times, and methods of voting, misrepresentation of who can vote, qualifications for voting, whether a vote
will be counted, and what information or materials must be provided in order to vote). 

We will not otherwise escalate matters related to complaints about false or misleading content online as we do not
have the mandate to do so except in the very narrow range of circumstances in section 199A of the Electoral Act.

It would be good to connect to understand what rules Microsoft has in this area and to set up an escalation point. 
Happy to schedule a meeting if that is useful, otherwise any information you can provide would be appreciated.

Ngā mihi

Kristina Temel

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz

https://echo.election.net.nz/sites/default/files/ele0156_728x90_eng_2.jpg
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From: Kristina Temel
To:
Subject: 2023 General Election: Electoral Commission and LinkedIn
Date: Friday, 21 April 2023 12:14:00 pm
Attachments: image001.jpg

Kia ora ,
 
I am looking for a contact for LinkedIn to introduce myself.  As we prepare for the election, the Electoral Commission is
touching base with online platforms to understand the rules each has around election advertising and to establish an
agreed escalation process in the rare case we need to escalate a complaint. 
 
The Commission is responsible for responding to complaints about an election advertisement that is in breach of the
promoter statement, authorisation requirements, or the election day rules in the Electoral Act 1993. 
 
If we get a complaint, we will attempt to liaise with the promoter in the first instance. If we cannot contact them, the
person does not respond or does not take remedial action and we are satisfied that there is a breach of the Electoral
Act, we would then want to be able to escalate it to the Platform via the agreed escalation process.  We would also like
to be able to escalate concerns about any false information being provided about the conduct of the election, (for
example voter interference and fraud, offers to buy and sell votes with cash or gifts, statements that advocate or
provide instructions or show explicit intent to illegally participate in a voting process, misrepresentation of dates,
locations, times, and methods of voting, misrepresentation of who can vote, qualifications for voting, whether a vote
will be counted, and what information or materials must be provided in order to vote). 
 
We will not otherwise escalate matters related to complaints about false or misleading content online as we do not
have the mandate to do so except in the very narrow range of circumstances in section 199A of the Electoral Act.
 
It would be good to connect to understand what rules Linked in has in this area and to set up an escalation point. 
Happy to schedule a meeting if that is useful, otherwise any contacts or information you can provide would be
appreciated.
 
Ngā mihi
 
Kristina Temel
 
Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri  
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz
 
https://echo.election.net.nz/sites/default/files/ele0156_728x90_eng_2.jpg
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Electoral Commission Cyber Security Warning: This email originated from outside of the Commission.
Please take extra care when clicking links or opening attachments. When in doubt, contact the IT Service
Desk.

From:
To: Kristina Temel; 
Subject: RE: 2023 General Election: Electoral Commission and LinkedIn
Date: Monday, 24 April 2023 12:12:14 pm
Attachments: image001.jpg

Kia ora Kristina

Nice to hear from you. I am adding the Linked In Public Policy lead for New Zealand,  who will be
able to answer all your questions on the relevant policies.

If you need any information about other Microsoft products or services such as Bing, then do let me know.

Happy connecting!
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Electoral Commission Cyber Security Warning: This email originated from outside
of the Commission. Please take extra care when clicking links or opening attachments.
When in doubt, contact the IT Service Desk.

From:
To: Kristina Temel
Cc:
Subject: Re: 2023 General Election: Electoral Commission and LinkedIn
Date: Thursday, 18 May 2023 7:46:11 pm
Attachments: image001.jpg

Hi Kristina,
Thank you for reaching out.  I'm also including  from Microsoft, who you
may already know. LinkedIn works closely with Microsoft to ensure election integrity in
the lead up to an election. 

I'd be happy to get on a call to learn more about your work and how we can support you.

Please let me know when suits best.
Kind regards,

From: Kristina Temel <Kristina.Temel@elections.govt.nz>
Sent: Wednesday, 17 May 2023, 11:33 am
To: 
Subject: RE: 2023 General Election: Electoral Commission and LinkedIn

Hi ,

As we prepare for the election, the Electoral Commission is touching base with online platforms
to understand the rules each has around election advertising and to establish an agreed
escalation process in the rare case we need to escalate a complaint. 

The Commission is responsible for responding to complaints about an election advertisement
that is in breach of the promoter statement, authorisation requirements, or the election day
rules in the Electoral Act 1993. 

If we get a complaint, we will attempt to liaise with the promoter in the first instance. If we
cannot contact them, the person does not respond or does not take remedial action and we are
satisfied that there is a breach of the Electoral Act, we would then want to be able to escalate it
to the Platform via the agreed escalation process.  We would also like to be able to escalate
concerns about any false information being provided about the conduct of the election, (for
example voter interference and fraud, offers to buy and sell votes with cash or gifts, statements
that advocate or provide instructions or show explicit intent to illegally participate in a voting
process, misrepresentation of dates, locations, times, and methods of voting, misrepresentation
of who can vote, qualifications for voting, whether a vote will be counted, and what information
or materials must be provided in order to vote). 

We will not otherwise escalate matters related to complaints about false or misleading content
online as we do not have the mandate to do so except in the very narrow range of circumstances
in section 199A of the Electoral Act.

4



It would be good to connect to understand what rules Linked in has in this area and to set up an
escalation point.  Happy to schedule a meeting if that is useful, otherwise any contacts or
information you can provide would be appreciated.

Ngā mihi

Kristina Temel

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz

https://echo.election.net.nz/sites/default/files/ele0156_728x90_eng_2.jpg
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From: Kristina Temel
To:
Subject: 2023 General Election 14 October 2023: Electoral Commission and Snap
Date: Friday, 21 April 2023 12:17:00 pm
Attachments: image001.jpg

Dear Mr Turnbull,

I thought it would be a good time to introduce myself.  As we prepare for the election, the New Zealand Electoral
Commission is touching base with online platforms to understand the rules each has around election advertising and to
establish an agreed escalation process in the rare case we need to escalate a complaint. 

The Commission is responsible for responding to complaints about an election advertisement that is in breach of the
promoter statement, authorisation requirements, or the election day rules in the Electoral Act 1993. 

If we get a complaint, we will attempt to liaise with the promoter in the first instance. If we cannot contact them, the
person does not respond or does not take remedial action and we are satisfied that there is a breach of the Electoral
Act, we would then want to be able to escalate it to the Platform via the agreed escalation process.  We would also like
to be able to escalate concerns about any false information being provided about the conduct of the election, (for
example voter interference and fraud, offers to buy and sell votes with cash or gifts, statements that advocate or
provide instructions or show explicit intent to illegally participate in a voting process, misrepresentation of dates,
locations, times, and methods of voting, misrepresentation of who can vote, qualifications for voting, whether a vote
will be counted, and what information or materials must be provided in order to vote). 

We will not otherwise escalate matters related to complaints about false or misleading content online as we do not
have the mandate to do so except in the very narrow range of circumstances in section 199A of the Electoral Act.

It would be good to connect to understand what rules Snap has in this area and to set up an escalation point.  Happy to
schedule a meeting if that is useful, otherwise any information you can provide would be appreciated.

Kind regards

Kristina Temel

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz

https://echo.election.net.nz/sites/default/files/ele0156_728x90_eng_2.jpg
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Electoral Commission Cyber Security Warning: This email originated from outside of the Commission. Please take extra
care when clicking links or opening attachments. When in doubt, contact the IT Service Desk.

From:
To:
Cc:
Subject:
Date:
Attachments:

Kristina Temel
"Henry Turnbull"
Jarrod Baker
RE: 2023 General Election 14 October 2023: Electoral Commission and Snap 
Thursday, 11 May 2023 1:34:00 pm
image001.png
image002.jpg

That’s excellent – thanks for your help with this.

Kind regards

Kristina

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz

From: Henry Turnbull 
Sent: Thursday, May 11, 2023 12:44 PM
To: Kristina Temel <Kristina.Temel@elections.govt.nz>
Cc: Jarrod Baker <Jarrod.Baker@elections.govt.nz>
Subject: Re: 2023 General Election 14 October 2023: Electoral Commission and Snap

Hi Kristina

Thanks for bearing with me - was out of the country last week.

I can confirm that we are happy with the arrangements you have suggested. Please direct any escalations during this period
to . Please ensure that any escalations are sent via the  email address; we will
"whitelist" this during the proposed period.

You can find Snap's political and advocacy advertising policies here.

Thanks
Henry

On Mon, May 1, 2023 at 6:18 AM Kristina Temel <Kristina.Temel@elections.govt.nz> wrote:

Hi Henry,

Thank you for the meeting on Friday.  It was very helpful.

Here is the email address that we would use to escalate any breaches of the rules or misinformation about the enrolment
and voting process to your Trust and Safety team:

It would be great to have the escalation process available from the opening of advance voting places in New Zealand
which is from Monday 2 October to election day which is Saturday 14 October.   Here is a link to the more detailed New
Zealand election timetable.
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Electoral Commission Cyber Security Warning: This email originated from outside of the Commission. Please take
extra care when clicking links or opening attachments. When in doubt, contact the IT Service Desk.

It would be great if you could send me a link to the terms and conditions that you referred to around political/issue-based
advertising.

Kind regards

Kristina Temel

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz

From: Kristina Temel 
Sent: Wednesday, April 26, 2023 8:51 AM
To: Henry Turnbull 
Cc: Jarrod Baker <Jarrod.Baker@elections.govt.nz>
Subject: RE: 2023 General Election 14 October 2023: Electoral Commission and Snap

Hi Henry,

Yes am free in the afternoon.  Would 1:30 pm nz time suit you?

Kind regards

Kristina

From: Henry Turnbull  
Sent: Monday, April 24, 2023 9:00 AM
To: Kristina Temel <Kristina.Temel@elections.govt.nz>
Subject: Re: 2023 General Election 14 October 2023: Electoral Commission and Snap

Hi Kristina

Thanks for reaching out. I'd be happy to chat - how are you fixed this Friday?

Best
henry

-- 
Henry Turnbull
Head of Public Policy, APAC | Snap Inc.
(m
snapchat: 
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Electoral Commission Cyber Security Warning: This email originated from outside of the Commission.
Please take extra care when clicking links or opening attachments. When in doubt, contact the IT Service Desk.

From: Henry Turnbull
To: Kristina Temel
Cc: Jarrod Baker
Subject: Re: 2023 General Election 14 October 2023: Electoral Commission and Snap
Date: Wednesday, 26 April 2023 12:10:53 pm
Attachments: image001 jpg

Thanks Kristina. That works for me. Grateful if you could send a scheduler with the online platform that works best
for you.

-- 
Henry Turnbull
Head of Public Policy, APAC | Snap Inc.
(m) 
snapchat: 
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From: Kristina Temel
To:
Cc: Jarrod Baker; Braedyn Freebairn
Subject: 2023 General Election
Date: Tuesday, 14 March 2023 5:58:00 pm
Attachments: image001.jpg

Kia ora ,

Thanks for getting in touch to introduce yourself.  Jarrod and I would be really interested in meeting to discuss the
election integrity measures TikTok will have in place for the New Zealand general election. We also of course welcome
the opportunity to work together again with TikTok in any other ways that could encourage participation in the
election. 

In 2020 we worked with , Director of Public Policy, Australia & New Zealand and ,
Trust and Safety Manager, Australia & New Zealand.  We understand that TikTok does not allow political advertising
but does allow politicians to create accounts and post within TikTok’s community guidelines.  For 2020, we had an
escalation process in place to email  if any issues arose on the platform during the campaign, or
on election day, and needed to be escalated for action.  We understand that it was going to be monitored closely in the
lead up to Election Day, and  in real time on Election Day itself. TikTok would respond to any email sent to this address
from the Electoral Commission with a proposed response and next steps.  In 2020, TikTok attached “PSA” content to a
wide range of election-related hashtags to help people comply with election law and remind people of their
community guidelines. There were no issues that needed to be escalated in 2020, but we are kean to understand
whether there have been any changes since 2020 or whether the same measures that were in place for 2020 will be in
place again for 2023. 

There have been no law changes regarding the election advertising rules for the 2023 general election.  The only
difference is that there are no referendums this time.  The Commission is responsible for responding to complaints
about an election advertisement that is in breach of the promoter statement or authorisation requirements or the
election day rules.  If we get a complaint, we will attempt to liaise with the promoter in the first instance. If we cannot
contact them, the person does not respond or does not take remedial action and we are satisfied that there is a breach
of the Electoral Act, we will escalate via the escalation process.  We would also like to again be able to escalate
concerns about any false information being provided about the conduct of the election, (for example voter
interference and fraud, offers to buy and sell votes with cash or gifts, statements that advocate or provide instructions
or show explicit intent to illegally participate in a voting process, misrepresentation of dates, locations, times, and
methods of voting, misrepresentation of who can vote, qualifications for voting, whether a vote will be counted, and
what information or materials must be provided in order to vote).  As before, we will not otherwise escalate matters
related to complaints about false or misleading content online as we do not have the mandate to do so except in the
very narrow range of circumstances in section 199A of the Electoral Act. We will also make complainants aware of their
ability to complain to the platform themselves if they wish to and we will also provide info on the roles of the other
agencies including the Advertising Standards Authority, Broadcasting Standards Authority and Media Council.

We would be happy to meet any time that suits you.  I have suggested some days and times before Easter that could
work for us before 2pm: Monday 20 March, Friday 24 March, Monday 27 March, Friday 31 March. Monday  3 April or
Wednesday 5 April. 

Thanks again for getting in touch.

Kind regards,

Kristina Temel

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz

https://echo.election.net.nz/sites/default/files/ele0156_728x90_eng_2.jpg
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Electoral Commission Cyber Security Warning: This email originated from outside of the Commission.
Please take extra care when clicking links or opening attachments. When in doubt, contact the IT Service
Desk.

From:
To: Kristina Temel
Cc: Jarrod Baker; Braedyn Freebairn
Subject: Re: [External] 2023 General Election
Date: Thursday, 16 March 2023 11:50:40 am
Attachments: image001.jpg

Hi Kristina,

Thank you for providing that summary. 

I was not around at TikTok back in 2020, but as you have laid out I am aware TikTok and NZ Electoral 
Commission had a very constructive relationship (which we certainly intend to continue).

Let me check in with my Trust and Safety colleagues based in Singapore and align them around one of your 
proposed dates.

Kind regards,
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Electoral Commission Cyber Security Warning: This email originated from outside of the Commission. Please take
extra care when clicking links or opening attachments. When in doubt, contact the IT Service Desk.

From: Kristina Temel
To:
Cc: Jarrod Baker; Braedyn Freebairn
Subject: RE: [External] 2023 General Election
Date: Wednesday, 29 March 2023 3:15:00 pm
Attachments: image001.jpg

Hi ,

Yes, thank you, that would be great.

Kind regards

Kristina

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz

https://echo.election.net.nz/sites/default/files/ele0156_728x90_eng_2.jpg

From:  
Sent: Wednesday, March 29, 2023 2:06 PM
To: Kristina Temel <Kristina.Temel@elections.govt.nz>
Cc: Jarrod Baker <Jarrod.Baker@elections.govt.nz>; Braedyn Freebairn <Braedyn.Freebairn@elections.govt.nz>
Subject: Re: [External] 2023 General Election

Hi Kristina,

Apologies for the delayed follow-up.

Would 1.30pm NZT (30-45min) on Wednesday 5 April work for your team?

Kind regards
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Electoral Commission Cyber Security Warning: This email originated from outside of the Commission. Please take extra
care when clicking links or opening attachments. When in doubt, contact the IT Service Desk.

From: Kristina Temel
To:
Subject: RE: [External] 2023 General Election
Date: Wednesday, 12 April 2023 3:25:00 pm
Attachments: ~WRD0000.jpg

image001 jpg

Sounds good.  I have sent a meeting invitation.

Kind regards

Kristina

From:  
Sent: Tuesday, April 11, 2023 2:19 PM
To: Kristina Temel <Kristina.Temel@elections.govt.nz>
Cc: Jarrod Baker <Jarrod.Baker@elections.govt.nz>; Braedyn Freebairn <Braedyn.Freebairn@elections.govt.nz>
Subject: Re: [External] 2023 General Election

Hi Kristina,

Thank you for your understanding.

Would Wednesday 19 at starting at either 2pm/2.15pm NZT work?

Cheers
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Electoral Commission Cyber Security Warning: This email originated from outside
of the Commission. Please take extra care when clicking links or opening attachments.
When in doubt, contact the IT Service Desk.

To: Jarrod Baker <Jarrod.Baker@elections.govt.nz>
Cc: Kristina Temel <Kristina.Temel@elections.govt.nz>; Braedyn Freebairn
<Braedyn.Freebairn@elections.govt.nz>
Subject: Re: [External] RE: 2023 NZ Election - TikTok PSA/Scenario planning

Hi Jarrod.

Sincere apologies,  has just informed me he may have difficulty being available for an
in-person meeting due to a change in travel plans.

We still think it would be valuable to meet next week to virtually go through scenario
planning and the PSA's if the 12.30pm NZT Wednesday time slot remainl available for
your team?

Please find attached the draft template for the on-platform search guide PSA. It includes
screenshots of what the PSA looks like and we would welcome the Commission's input on
the wording and links. We do generally want to keep it concise and easy to understand, but
can incorporate links to the NZ Electoral Commission's website/online resources. 

Hope you have a lovely weekend.

Best

On Wed, Jul 5, 2023 at 9:42 AM Jarrod Baker <Jarrod.Baker@elections.govt.nz> wrote:

Kia ora 

That sounds good – would something like 12.30pm on Wednesday 12 July work for ?

Thank you

Jarrod

From:  
Sent: Tuesday, July 4, 2023 5:45 PM
To: Kristina Temel <Kristina.Temel@elections.govt.nz>
Cc: Jarrod Baker <Jarrod.Baker@elections.govt.nz>; Braedyn Freebairn
<Braedyn.Freebairn@elections.govt.nz>
Subject: 2023 NZ Election - TikTok PSA/Scenario planning
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From:
To: Braedyn Freebairn; Jarrod Baker; Kristina Temel
Subject: NZEC/TikTok
Start: Wednesday, 12 July 2023 1:00:00 pm
End: Wednesday, 12 July 2023 2:00:00 pm
Location: https://tiktok.zoom.us/j/99254967741

 is inviting you to a scheduled Zoom meeting.

Join Zoom Meeting
https://tiktok.zoom.us/j/99254967741

Meeting ID: 992 5496 7741

---

One tap mobile
+16699009128,,99254967741# US (San Jose)
+16892781000,,99254967741# US

---

Dial by your location
• +1 669 900 9128 US (San Jose)
• +1 689 278 1000 US
• +1 719 359 4580 US
• +1 253 205 0468 US
• +1 253 215 8782 US (Tacoma)
• +1 301 715 8592 US (Washington DC)
• +1 305 224 1968 US
• +1 309 205 3325 US
• +1 312 626 6799 US (Chicago)
• +1 346 248 7799 US (Houston)
• +1 360 209 5623 US
• +1 386 347 5053 US
• +1 507 473 4847 US
• +1 564 217 2000 US
• +1 646 558 8656 US (New York)
• +1 646 931 3860 US
• +1 669 444 9171 US
• 833 548 0282 US Toll-free
• 833 928 4608 US Toll-free
• 833 928 4609 US Toll-free
• 833 928 4610 US Toll-free
• 877 853 5247 US Toll-free
• 888 788 0099 US Toll-free
• 833 548 0276 US Toll-free

Meeting ID: 992 5496 7741

Find your local number: https://tiktok.zoom.us/u/adFCaoDVx

---

Join by SIP
• 99254967741@zoomcrc.com

---

Join by H.323
• 162.255.37.11 (US West)
• 162.255.36.11 (US East)
• 221.122.88.195 (China)
• 115.114.131.7 (India Mumbai)
• 115.114.115.7 (India Hyderabad)
• 213.19.144.110 (Amsterdam Netherlands)
• 213.244.140.110 (Germany)
• 103.122.166.55 (Australia Sydney)
• 103.122.167.55 (Australia Melbourne)
• 209.9.211 110 (Hong Kong SAR)
• 149.137.40.110 (Singapore)
• 64.211.144.160 (Brazil)
• 149.137.68.253 (Mexico)
• 69.174.57 160 (Canada Toronto)
• 65.39.152 160 (Canada Vancouver)
• 207.226.132.110 (Japan Tokyo)
• 149.137.24.110 (Japan Osaka)

Meeting ID: 992 5496 7741

---

Join by Skype for Business
https://tiktok.zoom.us/skype/99254967741
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From: Jarrod Baker
To:
Cc: Kristina Temel; Braedyn Freebairn
Subject: TikTok PSA & NZ Party Register
Date: Wednesday, 12 July 2023 3:08:53 pm

Kia ora 

Thank you for your time this afternoon.

As discussed we’re happy with the proposed content of the search PSA on TikTok – but we
suggest that rather than “New Zealand Election” or “NZ election” you use “New Zealand General
Election” or “NZ General Election”.

We suggest that vote.nz should be the website link, and enquiries@vote.nz should be the
contact link.

You can find our party register, which lists all currently registered NZ political parties, here:
Register of political parties | Elections

Please note that we’re currently considering several party applications, so this register may
expand over the coming weeks.

Let me know if you need anything else.

Ngā mihi

Jarrod

Jarrod Baker (he/him) | Senior Communications and Education Advisor | Electoral Commission
| Te Kaitiaki Take Kōwhiri
PO Box 3220 | Level 4, 34-42 Manners Street | Wellington | Phone  | DDI 

 | Mobile  | vote.nz | elections.nz
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From: Kristina Temel
To: Jarrod Baker; 
Cc: Braedyn Freebairn
Subject: RE: TikTok PSA & NZ Party Register
Date: Monday, 17 July 2023 12:20:00 pm
Attachments: image001.png

Kia ora,

Just confirming here is some guidance on the umbrella and component party rules in the Electoral Act.  Parties at a
general election | Elections

Ngā mihi

Kristina

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz
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Jarrod Baker (he/him) | Senior Communications and Education Advisor | Electoral
Commission | Te Kaitiaki Take Kōwhiri
PO Box 3220 | Level 4, 34-42 Manners Street | Wellington | Phone  | DDI

 | Mobile  | vote.nz | elections.nz
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From: Kristina Temel
To:
Subject: General Election 2023: Twitter and the Electoral Commission
Date: Friday, 21 April 2023 12:09:00 pm
Attachments: image001.jpg

Kia ora ,

I thought it would be a good time to introduce myself and start touching base with you on the election integrity
measures Twitter will have in place for the New Zealand general election. 

In 2020 our dedicated point for escalations was 
, but we understand that  is no longer in that role.

 encouraged us to always notify  as well as using our escalation via the Twitter's "Government Partner Support
Portal" - an escalated path to file a report content.  Tickets filed through enrolled accounts via the Support Portal
automatically got expedited into the ticketing system.  The Portal also had several reporting options that were not
available on the public support pages including election interference, request of inactive usernames, and unusual spike
in followers, etc. A user name and dedicated e-mail (the legal and policy team email) was set up so that we could
access the reporting pathway.  We could escalate using the Commission’s Twitter account -  – and
our Legal & Policy email –  to report content that violated local law or that breached Twitter’s
election policy.  We could also use the portal to request preservation of any content that we may need for an
investigation to prevent it being deleted and no longer accessible after 30 days.  

We understand that at the time of the last election, there was a ban on political advertising on Twitter.  Twitter rules
also prohibited the use of the platform for the purposes of manipulating or interfering in elections, including posting or
sharing content that may suppress participation or mislead people about when, where or how to participate.  There
were also rules preventing impersonation and the use of synthetic or manipulated media (‘deep fakes’), that
deliberately try to make people think they are seeing reality and that causes serious harm.   shared policy updates
on the labelling or removal of false or misleading information about how to participate, suppression or intimidation,
misleading information about outcomes or false or misleading affiliation.  Twitter had information on Twitter’s cause-
based advertising policies, the ban on political content, and Political Content FAQs.   However, these links are now out
of date and we would welcome an update on how election advertising is treated. If it is allowed, an outline of what
processes advertisers have to go through if any would be helpful. 

In 2020, we did use the escalation channel to escalate a concern about a person claiming to have dual voted.  We are
kean to reconfirm the escalation process we should use for 2023 and to understand whether there have been any
changes to the measures that Twitter had in place in 2020. 

There have been no law changes regarding the new Zealand election advertising rules for the 2023 general election. 
The only difference is that there are no referendums this time.  The Commission is responsible for responding to
complaints about an election advertisement that is in breach of the promoter statement or authorisation requirements
or the election day rules.  If we get a complaint, we will attempt to liaise with the promoter in the first instance. If we
cannot contact them, the person does not respond or does not take remedial action and we are satisfied that there is a
breach of the Electoral Act, we will escalate via the escalation process.  We would also like to again be able to escalate
concerns about any false information being provided about the conduct of the election, (for example voter
interference and fraud, offers to buy and sell votes with cash or gifts, statements that advocate or provide instructions
or show explicit intent to illegally participate in a voting process, misrepresentation of dates, locations, times, and
methods of voting, misrepresentation of who can vote, qualifications for voting, whether a vote will be counted, and
what information or materials must be provided in order to vote).  As before, we will not otherwise escalate matters
related to complaints about false or misleading content online as we do not have the mandate to do so except in the
very narrow range of circumstances in section 199A of the Electoral Act. We will also make complainants aware of their
ability to complain to the platform themselves if they wish to and we will also provide info on the roles of the other
agencies including the Advertising Standards Authority, Broadcasting Standards Authority and Media Council.

Happy to schedule a meeting to discuss if that is useful, otherwise any information you can provide would be
appreciated.

Ngā mihi
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Kristina

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz

https://echo.election.net.nz/sites/default/files/ele0156_728x90_eng_2.jpg
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Electoral Commission Cyber Security Warning: This email originated from outside
of the Commission. Please take extra care when clicking links or opening attachments.
When in doubt, contact the IT Service Desk.

From:
To: Kristina Temel
Cc:
Subject: Election material and reporting
Date: Monday, 31 July 2023 5:02:20 pm

Hi Kristina, 

We were introduced by  previously and our teams have cooperated with the
Electoral Commission in the past. 

I'm writing to check regarding any additional materials or updates the company should be
aware of ahead of the upcoming General Election.

I'm also writing to make sure the reporting lines for the upcoming election are known and
set given NZEC's role. If there is a refresh for how to report or use our forms, and update
that would be helpful, especially given the time and changes in the interim across the
entities and teams, we can provide that too. If there is a time over the next couple of weeks
that would be helpful please let us know.  

Thank you. 

With best regards,
 

-- 
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From: Kristina Temel
To:
Cc:  Jarrod Baker
Subject: RE: Election material and reporting
Date: Monday, 31 July 2023 7:50:00 pm
Attachments: image001.png

Hi ,

Thanks for getting in touch.

There have been no law changes regarding the New Zealand election advertising rules for the 2023 general election. 
The only difference is that there are no referendums this time.  The Commission is responsible for responding to
complaints about an election advertisement that is in breach of the promoter statement or authorisation requirements
or the election day rules.  If we get a complaint, we will attempt to liaise with the promoter in the first instance. If we
cannot contact them, the person does not respond or does not take remedial action and we are satisfied that there is a
breach of the Electoral Act, we will escalate via the escalation process.  We would also like to again be able to escalate
concerns about any false information being provided about the conduct of the election, (for example voter
interference and fraud, offers to buy and sell votes with cash or gifts, statements that advocate or provide instructions
or show explicit intent to illegally participate in a voting process, misrepresentation of dates, locations, times, and
methods of voting, misrepresentation of who can vote, qualifications for voting, whether a vote will be counted, and
what information or materials must be provided in order to vote).  As before, we will not otherwise escalate matters
related to complaints about false or misleading content online as we do not have the mandate to do so except in the
very narrow range of circumstances in section 199A of the Electoral Act. We will also make complainants aware of their
ability to complain to the platform themselves if they wish to and we will also provide info on the roles of the other
agencies including the Advertising Standards Authority, Broadcasting Standards Authority and Media Council.

In 2020 our dedicated point for escalations was 
, but we understand that  is no longer in that role.

It would be good to confirm that you are our contact for any escalations.   encouraged us to always notify  as
well as using our escalation via the Twitter's "Government Partner Support Portal" - an escalated path to file a report
content.  Tickets filed through enrolled accounts via the Support Portal automatically got expedited into the ticketing
system.  The Portal also had several reporting options that were not available on the public support pages including
election interference, request of inactive usernames, and unusual spike in followers, etc. A user name and dedicated e-
mail (the legal and policy team email) was set up so that we could access the reporting pathway.  We could escalate
using the Commission’s Twitter account - – and our Legal & Policy email – 
to report content that violated local law or that breached Twitter’s election policy.  We could also use the portal to
request preservation of any content that we may need for an investigation to prevent it being deleted and no longer
accessible after 30 days.  It would be great if you can confirm the details of the Government Partner Support Portal
that we can use for 2023.

We understand that at the time of the last election, there was a ban on political advertising on Twitter.  Twitter rules
also prohibited the use of the platform for the purposes of manipulating or interfering in elections, including posting or
sharing content that may suppress participation or mislead people about when, where or how to participate.  There
were also rules preventing impersonation and the use of synthetic or manipulated media (‘deep fakes’), that
deliberately try to make people think they are seeing reality and that causes serious harm.   shared policy updates
on the labelling or removal of false or misleading information about how to participate, suppression or intimidation,
misleading information about outcomes or false or misleading affiliation.  Twitter had information on Twitter’s cause-
based advertising policies, the ban on political content, and Political Content FAQs.   However, these links are now out
of date and we would welcome an update on how election advertising is treated. If it is allowed, an outline of what
processes advertisers have to go through if any would be helpful. 

In 2020, we did use the escalation channel to escalate one concern about a person claiming to have dual voted.  We
are kean to reconfirm the escalation process we should use for 2023 and to understand whether there have been any
changes to the measures that Twitter has in place. 

Happy to schedule a meeting to discuss if that is useful, otherwise any information you can provide would be
appreciated.

Kind regards

4



Kristina Temel

Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri 
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz
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From: Kristina Temel
To:
Cc: Braedyn Freebairn; Jarrod Baker
Subject: General Election 2023: Meta and the Electoral Commission working together
Date: Monday, 13 March 2023 3:55:00 pm
Attachments: image001.jpg

scenarios - Copy.docx

Kia ora ,
 
Hope you are doing well.  I thought it would be a good time to start touching base again on the election integrity
measures Meta will have in place for the New Zealand general election.
 
We are kean to understand whether there have been any changes and whether the same measures that were in place
for 2020 will be in place again, such as:

the requirement for anyone running political ads in New Zealand to confirm their identity with a New Zealand
Government issued ID, and disclose who is responsible for the ad in a public “Paid for by” disclaimer. We would
be interested in understanding whether standing authorisations from 2020 are fine or whether all advertisers
have to re-apply for authorisation.  We currently have 15 registered parties, but 9 of the party secretaries are
new since 2020 and so may need some guidance on what they will need to do.  There are also shaping up to be
some more umbrella/component party relationships.
the Ad Library, where ads can be found for seven years where people can learn more about the ad, such as its
range of impressions and spend, as well as aggregated demographic information, such as age, gender and
location, about the people who saw the ad.
third-party fact-checking.  Will fact checking in NZ be provided again?  Will it be in partnership with the
Australian Associated Press (AAP)?  When will that begin? Are politicians still exempt from third-party fact-
checking?
Is there a New Zealand policy page I can be directed to?

 
We know that under Meta’s conditions, advertisers running ads must also comply with applicable laws, including
disclaimer, disclosure and ad labelling; blackout periods; foreign interference; or spending limits and reporting
requirements.  

  I have attached the 5 scenarios again.  There have been no further law changes in
these areas for the 2023 general election.  The only difference is that there are no referendums this time.  
 
The Electoral Commission’s role has not changed.  If we find that a page or ad is in breach of the promoter statement
or authorisation requirements, we will attempt to liaise with the promoter in the first instance. If we cannot contact
them, the person does not respond or does not take remedial action and we are satisfied that there is a breach of the
Electoral Act, we will escalate to Meta via the escalation process.  

  As before, we will not otherwise escalate matters
related to complaints about false or misleading content online as we do not have the mandate to do so except in the
very narrow range of circumstances in section 199A. We will make complainants aware of their ability to complain to
the platform themselves if they wish to and we will also provide info on the roles of the other agencies including the
Advertising Standards Authority, Broadcasting Standards Authority and Media Council.
 
In 2020, our escalation process was to email to: .  Be great to confirm that the process
will be the same for 2023.
 
We have a party secretary briefing scheduled next month so if you could let me know by 10 April whether there are
going to be any significant changes that I need to make them aware of, that would be useful.
 
We also of course welcome the opportunity to work together again with Meta to encourage participation in the
election.  Jarrod Baker from the Commission’s communications team is still our person on that aspect and he is kean to
discuss that ahead of the key election milestones – for enrolment, start of voting and election day. 

1



 
Happy to schedule a meeting to discuss if that is useful.
 
Ngā mihi
 
Kristina
Kristina Temel | Manager, Legal and Policy | Electoral Commission | Te Kaitiaki Take Kōwhiri  
PO Box 3220 | Level 10, 34 – 42 Manners Street | Wellington | 6140
Phone +64 4 806 3506 | vote.nz | elections.nz
 
https://echo.election.net.nz/sites/default/files/ele0156_728x90_eng_2.jpg
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Electoral Commission Cyber Security Warning: This email originated from outside
of the Commission. Please take extra care when clicking links or opening attachments.
When in doubt, contact the IT Service Desk.

From:
To: Jarrod Baker; Kristina Temel
Cc:
Subject: Meta - New Zealand Election | Training and Support Package
Date: Wednesday, 12 July 2023 4:59:28 pm
Attachments: image001.png

Meta Support Pro for Government, Politics and Nonprofit Partners.pdf

Kia ora, Kristina and Jarrod!
 
Thanks again for your time last week. Find below our training and support package for
political parties, candidates and registered 3rd party promoters. 
 
As we discussed, depending on your comfort levels, it would be helpful for you to use your
existing communications channels (e.g. email, candidate portal on the site) to ensure as
many of candidates, parties and promoters have the opportunity to engage in both the
virtual training and with our dedicated help and support function, called Meta Support
Pros. 
 
Partly this is to avoid wasting your valuable time in responding to queries concerning our
services, and to make access to our services equitable across the spectrum.
 
Support resources:
Firstly, on support, please find attached a PDF that details the following:
 

What is Meta Support Pro?
How do I get access to Meta Support Pro?
What can Meta Support pro help with?

 
This document provides full details to get the best possible support from our political
support function. You can also provide the direct link to the support portal as well, which
will take users straight to the our political support channel -
https://www.facebook.com/gpa/help.
 
We recommend you provide both the PDF and the link in your communications channels
or as you determine appropriate.
 
Training:
We have developed a three-part virtual webinar programme that will assist in navigating
our platforms, including our integrity measures and best practice. It covers key products
and tools needed to launch a political campaign across our services. We cannot record
these sessions but will run multiple sessions over the campaign period. 
 
We have created registration links for these training sessions, and topline training
objectives and dates for each virtual session (see below). You should feel free to copy and
paste these into your portal and outreach emails, or as appropriate. 
 
Note that as these are set up as Webinars via Zoom - the attendees names and details will
be private from one another. 
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What languages 
are supported by 
Meta Support Pro?

Arabic

Bahasa Indonesia

Bahasa Malay

Bulgarian

Burmese

Czech

Dutch

English

French

German

Hebrew

Thai

Turkish

Urdu

Vietnamese

Ukraine 

Hindi

Indonesian

Italian

Japanese

Korean

Mandarin

Polish

Portuguese

Romanian

Russian

Spanish

The Meta Support Pro team currently offers support in the following languages: 

The language you’ll be receiving support in is automatically defined by the 
language settings of your Facebook app. 

Note: If you submit a request in a language not supported, the team will support 
you in English.
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Required details for 
reporting an issue to 
Meta Support Pro   
Details matter
Please share as much information as possible 
about the issue you encounter, as this will 
help the support team to troubleshoot more 
efficiently. 

Context is important
Assume no prior knowledge of your issue and 
provide sufficient background information. 

Make sure to include the following 
information:

1. Screenshots and/or screencast

2. Exact steps to reproduce the issue

3. Information on which platform (web, 
Android, iOS) you’re using

4. Links of assets impacted

Case ID
Your escalation will generate an 
automated case ID which will be 
shared with you by the agent. 
You will be able to find this ID in 
the subject line of the email you 
receive from your agent. It is 
important to know where to find 
your case ID, in case you need to 
follow-up with your Meta 
representative about your case.

Admin rights
The Meta Support Pro team takes 
security seriously. This is why certain 
requests will be processed only if 
requested by an admin of the asset 
such as Facebook Page, Business 
Manager, ad account, etc. This is to 
ensure the request is legitimate and 
that only authorized users can make 
changes in an asset. 

You will need to add an admin to your 
communication to help us to validate 
your request.

9Meta Support Pro - Government, Politics and Nonprofit Partners13



Best practices for 
submitting a case
The best way to help the support team address 
your queries efficiently is to provide all the 
required information in your initial request. 

Here are a few tips for filing a productive 
support case:

Technical Issue
If you’re experiencing a technical issue 
(something is not working as expected) 
affecting one of your assets, provide the 
following details:

1. Link of the asset (Page, profile, group, 
Business Manager, ad account, etc.)

2. Screenshots or screen recording of the 
issue

3. Devices used (desktop/mobile) and app 
version (if applicable) 

4. What steps did you follow before 
experiencing the issue? 

5. Are the other admins of your asset 
experiencing this same issue?

1. Please follow the instructions of the team; 
they will request the relevant information 
that is needed in order to resolve your 
query the most efficient way. Provide clear 
context: Outline the issue from the mindset 
of providing information to someone who 
has no context about the issue.

2. Include screenshots and/or screencast 
and as many details as possible about the 
issue—include steps to reproduce it as 
well as which platform (web, Android, iOS) 
you’re using.

3. Include links: Links of the asset(s) impacted.

10Meta Support Pro - Government, Politics and Nonprofit Partners14



We’ll review your ad and determine 
whether your ad follows advertising 
policies. 
Bear in mind that if the initial decision 
about your ad is reversed and your 
campaigns are active, your ads will 
start delivering automatically. Your 
ad will be in the same status as your 
campaign, if we reverse the decision.

Ad Account Disabled
You may see a notification at the top 
of an Ads Manager that the account 
is disabled for policy violations or 
inactivity. 
 
If that is the case, please forward us 
the following information:
1. Ad account(s) ID(s)

Ad Pending Review
Before your ads are published 
to Facebook or Instagram, 
we review them to ensure 
that they meet our advertising 
policies.

You can see the status of your 
ad in the Delivery column of 
Ads Manager.

Most ads are reviewed within 
24 hours, although in some 
cases it may take longer.
 
If your ad has been in review 
for more than 24 hours, you can 
contact a Meta Support 

Pro and provide the following 
information:
1. Account ID 
2. Ad ID(s) 

Appeal Ad Disapproval
If you can’t edit your ad or feel that 
it was incorrectly rejected (based 
on our Advertising Policies), you can 
request another review by visiting 
Account Quality or by contacting 
Meta Support Pro. 
 
Provide us with the following details:
1. Account ID 
2. Ad ID(s) rejected

11Meta Support Pro - Government, Politics and Nonprofit Partners15



Take Down An Imposter 
An impostor is an inauthentic profile/Page/Instagram that is trying to 
impersonate, misrepresent and/or pretend to be you or someone else.
If you would like to report an impersonator, provide the following details:

1. URL of the official Page, profile or Instagram account

2. URL of the impostor Page, profile or Instagram account

Request A Page Name Change
If you require assistance to change a Page name, provide us the following details:

1. Page URL

2. New page name change

3. Context: This is necessary because we need to make a decision as to if the 
new name is compliant with our policies and represents the existing Page 
name.

4. Rebrand: State if it is a rebrand, so we can then process the name change in 
case the topics/name is completely different.

Request A Username Change
If you require assistance to change a page name, provide us the following details:

1. Page URL

2. New username requested

3. What the account represents

4. Context around why you are requesting a new username, especially when 
very different from current one.

5. Any information about account ownership 

12Meta Support Pro - Government, Politics and Nonprofit Partners16









From:
To: Kristina Temel; Jarrod Baker; ; 
Subject: CONFIRMED: In person WLG - Meta - EC - Election 2023
Start: Tuesday, 4 April 2023 10:00:00 am
End: Tuesday, 4 April 2023 11:00:00 am

 Electoral Commission Cyber Security Warning: This email originated from outside of the Commission. Please take extra care when clicking
links or opening attachments. When in doubt, contact the IT Service Desk. 

34/42 Manners Street, Te Aro, Wellington 6011 
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From:
To: Kristina Temel; Jarrod Baker
Subject: HOLD: Meta and EC - reporting channel and audience reach
Start: Thursday, 6 July 2023 2:30:00 pm
End: Thursday, 6 July 2023 3:30:00 pm

 Electoral Commission Cyber Security Warning: This email originated from outside of the Commission. Please take extra care when clicking links or opening 
attachments. When in doubt, contact the IT Service Desk. 

Ways to join 

 Computer or Mobile:
https://fb.zoom.us/j/97343925516?pwd=U1RKbkxGdzhra2duTGd4VDFLa3AvZz09 <https://aus01.safelinks.protection.outlook.com/?
url=https%3A%2F%2Ffb.zoom.us%2Fj%2F97343925516%3Fpwd%3DU1RKbkxGdzhra2duTGd4VDFLa3AvZz09&data=05%7C01%7Ckristina.temel%
40elections.govt.nz%7C9a16a443ccbd43be21a708db7b710971%7Ca8cd4425361b4346a448cce70d9faf29%7C0%7C0%7C638239497658779500%
7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=u
%2BmoAGJlt8j6%2F2PKhAOeR90KmfwwoUz5PYGd%2BdP496M%3D&reserved=0>

 Zoom Meeting Info: 
Meeting ID: 97343925516
Passcode: 535408

 Telephone:
Dial in on any of the following: 

*+1 253 205 0468,,97343925516#,,,,*535408# <tel:+1 253 205 0468,,97343925516#,,,,*535408#>  US
*+1 253 215 8782,,97343925516#,,,,*535408# <tel:+1 253 215 8782,,97343925516#,,,,*535408#>  US (Tacoma)
*+1 346 248 7799,,97343925516#,,,,*535408# <tel:+1 346 248 7799,,97343925516#,,,,*535408#>  US (Houston)
*+1 669 444 9171,,97343925516#,,,,*535408# <tel:+1 669 444 9171,,97343925516#,,,,*535408#>  US
*+1 669 900 6833,,97343925516#,,,,*535408# <tel:+1 669 900 6833,,97343925516#,,,,*535408#>  US (San Jose)
*+1 719 359 4580,,97343925516#,,,,*535408# <tel:+1 719 359 4580,,97343925516#,,,,*535408#>  US
*+1 689 278 1000,,97343925516#,,,,*535408# <tel:+1 689 278 1000,,97343925516#,,,,*535408#>  US
*+1 929 205 6099,,97343925516#,,,,*535408# <tel:+1 929 205 6099,,97343925516#,,,,*535408#>  US (New York)
*+1 301 715 8592,,97343925516#,,,,*535408# <tel:+1 301 715 8592,,97343925516#,,,,*535408#>  US (Washington DC)
*+1 305 224 1968,,97343925516#,,,,*535408# <tel:+1 305 224 1968,,97343925516#,,,,*535408#>  US
*+1 309 205 3325,,97343925516#,,,,*535408# <tel:+1 309 205 3325,,97343925516#,,,,*535408#>  US
*+1 312 626 6799,,97343925516#,,,,*535408# <tel:+1 312 626 6799,,97343925516#,,,,*535408#>  US (Chicago)
*+1 360 209 5623,,97343925516#,,,,*535408# <tel:+1 360 209 5623,,97343925516#,,,,*535408#>  US
*+1 386 347 5053,,97343925516#,,,,*535408# <tel:+1 386 347 5053,,97343925516#,,,,*535408#>  US
*+1 507 473 4847,,97343925516#,,,,*535408# <tel:+1 507 473 4847,,97343925516#,,,,*535408#>  US
*+1 564 217 2000,,97343925516#,,,,*535408# <tel:+1 564 217 2000,,97343925516#,,,,*535408#>  US
*+1 646 931 3860,,97343925516#,,,,*535408# <tel:+1 646 931 3860,,97343925516#,,,,*535408#>  US
*833 548 0276,,97343925516#,,,,*535408# <tel:833 548 0276,,97343925516#,,,,*535408#>  US Toll-free
*833 548 0282,,97343925516#,,,,*535408# <tel:833 548 0282,,97343925516#,,,,*535408#>  US Toll-free
*877 853 5247,,97343925516#,,,,*535408# <tel:877 853 5247,,97343925516#,,,,*535408#>  US Toll-free
*888 788 0099,,97343925516#,,,,*535408# <tel:888 788 0099,,97343925516#,,,,*535408#>  US Toll-free

Enabled by Zoom 
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